
The Comeback!
Fall festivals return for a weekend of sounds from  

Indigo Girls, Blind Boys of Alabama and many more!

SERVING ATLANTA INTOWN NEIGHBORHOODS

Fall 2021

AJC Decatur 
Book festival 
schedule

Fan Favorites  
Around town

Fall Yard Love: 
Winterizing your yard

Inside:

The Indigo Girls

OFFICIAL  

AM
PLIFY 

DECATUR  

M
USIC FESTIVAL

INSIDER’S GUIDE



Design • Installation • Maintenance
Classic landscapes for intown living

404.373.0023  •  inbloomlandscaping.com

Fonts -  Bell Gothic
             Dalliance

http://www.inbloomlandscaping.com


Fall 2021
CONTENTS

 2  Publisher’s Letter
This is Decatur!

Word
 6   The AJC Decatur Book Festival  

Rises Again
Long-awaited AJC Decatur Book 
Festival focuses on local Atlanta 
authors and artists.

Sustainability
 8   The Solar Way

How Decatur’s energy landscape  
is changing.

P lus
 10  Fan Favorites

Festival day or everyday old and  
new hot spots.

Community
28   Planned Giving Provides  

Peace of Mind
While Supporting Your Causes  
for Years to Come.

Consumer
32   Hitting the Road Again

Is this the year to buy an electric car?

Cultivate
34   Winter is Coming

Tips for preparing your yard.

36  Calendar of Events

34

Shawn Mullins

Design • Installation • Maintenance
Classic landscapes for intown living

404.373.0023  •  inbloomlandscaping.com

Fonts -  Bell Gothic
             Dalliance

10

Official Guide  pg12-25

Meet the artists who are just as excited about 
the return of live music as you are. Schedule, 
map and profiles inside.

F a l l  2 0 21    DECATUR LIVING    1



PUBLISHER’S LETTER

This is 
Decatur!

EVERY YEAR when summer ends, we 
breathe a collective sigh of relief that the 
humidity is gone and the crisp beauty of 
fall is near. This year, that sweet relief is 
even bigger as life is ever-so-carefully 
returning to our beloved traditions. One 
of my favorites is festival time.

Amplify Decatur was planned for our 
Spring 2020 issue. I’ll never forget when 
I heard it had been canceled. And now, 
18 months later, the concert that con-
nects community and cause is back with 
a show-stopping lineup.

One of the hallmarks of Decatur is live 
music. Even before I moved here, I was 
a frequent patron of the famous Eddie’s 
Attic. Musicians have not had it easy dur-
ing shutdowns and social distancing. I’m 
thrilled they are making a comeback.

You’ll find my all-time favorite college 
band, the Indigo Girls, headlining this 
year. We caught up with Emily Saliers, a 
Decaturite herself (page 12), to see what 
she’s planning for the show. Spoiler alert, 

you’ll be able to hear me singing among 
the fans who know every word.

We also chatted with The Blind Boys of 
Alabama’s Ricky McKinnie who inspired 
us with how he overcame the odds to 
make the stage (page 13). What will be 
equally fun about this show is that the art-
ists are just as excited to hear each other as 
they are to play, according to our interview 
with Michelle Malone (page 14).

In true Decatur fashion, having a good 
time isn’t complete without making the 
world a better place. Given how house-
bound we’ve been lately, Amplify’s cause 
couldn’t be more appropriate. See how your 
ticket purchase helps homelessness through 
Decatur Cooperative Ministry (page 17).

Falling back has never been so good.
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CONTRIBUTORS

What was your first concert?
What was your best concert and why?

My first concert was in fifth grade. My elementary school best friend and 
I saw Owl City, of the infamous Fireflies song, at the Tabernacle and were 
riding the rail at the ripe age of 11. My best concert would have to be 
Tedeschi Trucks Band. They had been a favorite of mine for a while and 
just so happened to be playing at Red Rocks in Denver, Colorado while I 
was in town and on my birthday! The perfect storm.

Juliet Eden  
Writer

My first concert was a Lil’ Bow Wow concert. I was 12 or 13 and so 
excited to be there! My friends and I waited hours to see him, and it’s 
hilarious to think about that now. The best concert I’ve ever been to was a 
Mahalia concert in 2019. She’s one of my favorite artists, and because the 
crowd was small, she performed acoustic versions of her songs and reached 
out to touch fans while she was on stage. It was an intimate concert with 
live instruments, so it’s one of those concerts where you actually watch the 
recorded videos back and enjoy it all over again. 

Breya Rodgers
Associate Publisher, Marketing
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I see live music (in a non-pandemic world) roughly once a week. I don’t remember 
my first concert, I ‘m guessing it was Peter, Paul and Mary or Carole King. There 
are too many greats to name one best concert: Brandi Carlile at Eddie’s Attic, 
The Pogues in New York on St. Patrick’s Day, The Avett Brothers at Red Rocks, 
Nine Inch Nails in the mosh pit at Lakewood, Gogol Bordello at the beach. 

One that can’t be replicated is seeing Prince perform what (no one knew at 
the time) would be his last concert at the Fox Theatre. We had a trip planned 
for the original date, so we got lucky because the show got rescheduled. 
Prince played with just a piano and a microphone (and no band), yet he 
held the entire theater’s attention. I’ll never forget the magic of dancing to 
“Purple Rain,” and then the heartbreak of hearing he passed just days later.

Mel Selcho  
Editor

Vanessa Rust
Writer

The first concert I attended was Paul McCartney & Wings; I was 7 years old 
and accompanied my parents. The best concert I went to was Aerosmith in Las 
Vegas because they sang their greatest hits, it was an amazing show, and it was 
really cool to see these living legends perform in person.

Brent Cashman  
Creative Director

Johnny Cash 1978 at the 4H Fair was my first concert. Every year the 
fair had some of the greatest county stars play from Marty Robbins to 
Jerry Reed; I got to see them in their prime. As for the best concert I ever 
experienced, that’s a tough one. Over the years that has changed for me, 
but I would have to go with the triple line up in Milwaukee at the Eagles 
ballroom with Alice in Chains, Smashing Pumpkins and Nirvana.
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Word / AJC DECATUR BOOK FESTIVAL 

by Ellie Butterfield

The AJC Decatur Book Festival Rises Again
Long-awaited festival focuses on local Atlanta authors and artists this year

THE RENAISSANCE we’ve all been 
waiting for, October marks the return of 
the AJC Decatur Book Festival Presented 
by Emory University. The event has a legacy 
of sparking curiosity and excitement around 
reading, writing and other variations on the 
written and spoken word. 

Since 2006, the festival has served as a hub 
of this writing buzz by connecting people of 
all walks with authors, good reads and local 
businesses each Labor Day weekend.

COVID-19 complications put this literary 
community gathering to the test, prompting 
the team to make some crucial adaptations to 
keep the festival spirit alive. 

According to festival organizer Jeff Steely, 
the pandemic brought on significant, but 
temporary, restructuring of the festival.

“Last year, due to COVID-19, the AJC 
Decatur Book Festival Presented by Emory 
University shifted from the typical big street 
fair to an ambitious online event,” Steely said. 
“It was very well received, but not a sustain-
able model, especially as so many of us have 
developed ‘zoom fatigue.’”

Now, with widespread re-evaluations of 
public safety standards, the festival faced 
new challenges.

“With the uncertainty around the pan-
demic, the board initially considered hitting 

the pause button for this year,” Steely 
explained. “However, as vaccines became 
widely available and several other Decatur 
festivals were looking to resume the in-person 
experience, we decided to pursue a middle 
course – to present a carefully – curated, 
small-scale event.”

This more contained festival will consist 
of six sessions throughout Saturday, Oct. 2, 
pooling the creative genius of eight authors, 
two illustrators and select talented moderators 
at the First Baptist Church of Decatur. The 
2021 festival’s theme is “Diverse Voices Build-
ing Community,” with sessions ranging from 
political analysis to children’s illustration.
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According to Steely, these sessions and 
the artists that comprise them were hand-
selected to bring a well-rounded view of 
Atlanta’s literature scene.

“The task force planning the event sought 
authors who bring a variety of life experiences 
and perspectives to their writing. We decided 
to draw upon the deep pool of gifted writ-
ers who live in the greater Atlanta area. This 
was in part a practical decision, because it 
removes uncertainty about pandemic travel 
from the planning process. But we also knew 
of so many outstanding recent and forthcom-
ing works that we could select from.”

By focusing the events on a singular location, 
the festival is able to cultivate a more accessible 
experience for those unable to attend.

“The First Baptist Church of Decatur is 
an incredible partner!” Steely said. “They 
are facilitating a live stream of the event, 
so anyone can participate, even if they can’t 
physically attend, whether from concerns 
about COVID-19 or because they live at 
a distance from Decatur. Our relationship 
with area independent booksellers is also 
in our DNA. We are pleased that they will 
join us with pop-up booths to sell books by 
festival authors.”

The festival has also shifted from Labor 
Day weekend to the first weekend of Octo-
ber, a move the organization was considering 
before the pandemic hit.

The October timeline aligns harmoni-
ously with the fall book publishing calendar, 
where the earlier festival was too early for 
many autumnal releases. With this later date, 
the festival can draw from the talented pool 
of authors touring each fall to promote their 
newly released work.

“I expect the future DBF to be signifi-
cantly bigger than this year’s festival, but 
that future depends in large part on sup-
port the festival is able to generate. The 
DBF has some wonderful, generous, long-
term sponsors, and would not exist without 
them. But a healthy, vibrant festival is only 
possible with greater financial support,” 
Steely added.

With its eye on the prize this year, the 
Decatur Book Festival shares its new week-
end date with the three other festivals 
participating in the post-COVID-palooza, 

Festival Weekend 2021. In this convergence 
of Decatur’s most beloved festivals, attend-
ees are sure to get the full festival package 
and more.

“Attendees at the AJC Decatur Book Festi-
val presented by Emory University will be able 
to enjoy art, music and craft beer all within a 

few blocks of our venue,” Steely said. “While 
the Decatur Book Festival board decided this 
was not the year for us to produce a big street 
fair, I think the co-located festivals will create 
a similar ‘big festival’ atmosphere.”

Find more at decaturbookfestival.com.

SESSIONS AT A GLANCE
1.  New York Times bestselling author Carol Anderson chats with 

moderator Rose Scott about the intricacies of the Second Amendment 
and how it is structured in opposition to the rights of Black Americans.

2.  Author/illustrator team Carmen Agra Deedy and Jim LaMarche, along 
with illustrator Laura Freeman and moderator Jerry G. White, offer 
crucial insight into themes of finding self, community and identity 
through vibrant storytelling and illustration practices.

3.  Literary fiction panel features Anjali Enjeti and Nicole Stamant and 
their new books.

4.  A young adult literature panel is anchored by co-authors Gilly Segal 
and Kim Jones and their new book, “Why We Fly.”

5.  Martin Padgett shares his dynamic, profound story of 1970s gay 
Atlanta with its enchanting drag clubs and burgeoning rights activism

6.  Pulitzer Prize winner Robert Olen Butler’s new work, “Late City,” which 
undertakes a 115-year-old man watching the 2016 election unfold 
from his deathbed.
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Sustainability / CLEAN ENERGY

by Juliet Eden

The Solar Way
How Decatur’s energy landscape is changing

NOTICED ANY OF YOUR neigh-
borhood’s roofs looking especially high tech 
lately? Solarize Decatur-Dekalb, a campaign 
to bring Decatur closer to 100% clean energy, 
has returned for a second effort. Solarize 2.0 
builds upon the first campaign’s success, now 
with lower material and installation costs, 
more clean energy technologies available and 
a new policy landscape.

“There has never been a better time for 
Georgians to go solar,” said Josh Williams, 
President and CEO of Summit Solar, the 
selected contractor for the campaign. 

Solarize Decatur-Dekalb first launched 
in 2016. Through its residential program, 
nearly 1.5 million pounds of carbon emis-
sions have been prevented. The campaign 
is comprised of public and private enti-
ties including the Decatur Environmental 
Sustainability Board (ESB), Environment 
Georgia, Georgia Interfaith Power & Light, 
Solar CrowdSource and many individual 
advocates of local, clean energy.

Currently, more than 150 Decatur resi-
dents have utilized the campaign to have their 
homes retrofitted with solar arrays. Solarize 
offers the savings of group purchasing, the 
more homes and businesses that sign up for 
solar, the less it costs. 

Solarize is the first 1MW solar program 
in Georgia, which means it has created more 
than one megawatt of energy (nearly 200 
homes can be fully powered by one megawatt 
of solar energy). 

In addition to bringing down energy bills 
and diversifying Decatur’s energy options, 
Solarize has partnered with the MLK Jr. Ser-
vice Project to install solar arrays for Decatur 
seniors to reduce their electricity bills and 
protect homeowners from utility rate spikes. 

“We recognize the impacts of climate 
change affect low-income and Black and 
Brown communities disproportionately,” 
said Michael Black, chair of the Decatur 
ESB. “These efforts are part of our contin-
ued efforts to help the City of Decatur and 

Dekalb County work towards environmental 
justice by reducing our greenhouse gas emis-
sions. The Solarize campaign partnership 
with MLK Jr. Service Project amplifies the 
benefits of weatherization to make a more 
just transition to clean energy.” 

As a part of the city’s 10-year strategic 
plan, Decatur is working to further address 
energy burden inequality, expand local 
renewable energy production and prepare 
for emerging technologies by minimizing 
regulation obstacles.

Decatur’s energy landscape is changing. 
The Decatur government is currently work-
ing alongside the Southface Institute to create 
the city’s first Clean Energy Plan to progress 
to a more affordable and sustainable energy 
system for all Decatur residents. 

Solarize campaigns are found across the 
state including in Athens and Savannah. 

Follow along the campaigns at  
solarcrowdsource.com.

8    DECATUR LIVING   F a l l  2 0 21

http://solarcrowdsource.com


›  Lunch special:  
Chicken Jewel Bowl  
& Sashimi Jewel Bowl:  
tuna, salmon, and yellowtail on top 
of rice, edamame, cucumber, pickles, 
and baby radish with poke dressing. 

WAGAYA at Emory 
1579 N. Decatur Rd NE 
Atlanta 30307
678-949-9278

WAGAYA at Westside  
*Business hours vary 

339 14th st NW 
Atlanta 30318
470-575-5799

Wagaya’s sister restaurant  
“Nagomiya.” Just opened! 
1010 W. Peachtree St NW  
Ste 400, Atlanta 30309
404-975-3851

›  The patio tables are available.

›  Pickup & delivery are available.

›  Dinner is open 7 days.  
Lunch is open on Fri, Sat, and Sunday.

›  Plenty of parking available.  

FOLLOW US ON FACEBOOK AND INSTAGRAM FOR SPECIALS AND GREAT DEALS

http://www.dekalbpeds.com


P lus / DECATUR FAVORTIES

by Madison Taylor

FESTIVALS AREN’T the only fun in 
town. While you’re out and about partak-
ing, here are a few Decatur favorites that have 
kept our community alive and buzzing, plus 
something new for your repertoire.

Pre-game gift season  
at Eco Denizen
While out and about, a stop into the thought-
ful Eco Denizen’s I Love the Gift Shop will 
inspire a special gift, whether it’s a birthday, 
hostess, new move or “just thinking about you” 
moment. This trendy spot offers a wide range of 
exclusive treasures from aesthetic home goods 
to classic books. Discover products curated to 
the tastes of Decatur and different from what’s 
available in their Midtown location.

Owner Gene Cox describes how the store 
offers such a diverse lineup of items while 
answering the call to consumer responsibil-
ity. “These are great, sophisticated goods that 
most often have a story and largely are the 
most responsibly sourced and manufactured 
items we can find,” Cox said. “Supporting 
our local artists and entrepreneurs is some-
thing we do by default.”

Ask the attentive team about the upcoming 
collection for holiday decorating. The shop is 
excited for its first season with this new feature. 
“We believe we can bring something new to 
their holiday-decorated homes,” Cox said.

See more at the online store at ilovethegift.com.

Fan 
Favorites 

Festival day or everyday 
old and new hot spots
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It’s a fur festival at Spot for Dogs
Even the fur family members are due for festi-
val fun, made possible by the recent Decatur 
expansion of Spot for Dogs. Boasting 24-hour 
cage-free environments, pups of all kinds can 
find doggy day care, old fashioned dog baths 
or around-the-clock slumber parties. There 
are outdoor spaces for fur babes to bask in 
the sun or splash in the pools when they aren’t 
sleeping or eating. You might even wish you 
could trade places with them. 

For details, see spotfordogs.com.

Fall for the curry at Wagaya
When it’s time for a festival for the taste buds, 
the authentic and deliciousness of our local 
Wagaya will take you straight to Japan. 

The name Wagaya means “our home” and 
the menu is designed to help each customer 
taste the true Japanese dishes that are made 
at home. 

“You’ve got to try our sushi, of course, and 
also Japanese Curry with a chicken or pork 
cutlet,” said owner Takashi Otsuka. “I know 
it is what everyone thinks of as an Indian 
dish, but it is true that Japanese people eat 
curry more often than sushi. And it's cooked 
almost in every household.”

He explains the menu is designed to offer 
a well-rounded experience of different dishes 
and bites of culture originating from Japan. 
Otsuka’s approach as proven successful as the 
business has expanded to four restaurants in 
its six years, including the Decatur location 
for the past five.

“We really do our best to stick to what is 
home for us and we try to provide afford-
able and various menus so that our regulars 
can come visit us every week,” said Otsuka. 
“From sushi, ramen, to rice bowl, Wagaya has 
so much to offer in neighborhoods in Deca-
tur and Druid Hills”

Check out the menu ahead of time  
at wagayaatlanta.com.

Cremalosa
Recently named Best Georgia Ice Cream 
by Food and Wine Magazine, Cremalosa is 
the post-festival stop for a sweet. Opening 
just weeks before the pandemic shut-down, 
owner Meredith Ford made critical pivots to 
the business that kept these tastes available 
for Decatur dessert lovers. Her background 
as a pastry chef set the foundation to learning 
the Italian ways of ice cream making. True to 
the traditional roots and Italian techniques, 
Cremalosa adds American flair with unique 
flavors to ensure a delicious and authen-
tic experience with every bite. They make 
their gelato in small batches every day from 
scratch to give the community of Decatur a 
true taste for the creamy, smooth goodness 
they know as gelato. The menu ranges from 
in-shop scoops of gelato to gelato cakes for 
whatever occasion you may be celebrating. 

See what’s new at cremalosa.com.

Haunting the Decatur Ghost Tour
This spooky good time is available year-
round, but fall is the perfect time for the 
walking tour that takes you to some of the 
most haunted places in this city. Mindful of 
our current safety concerns, touring spots 
are exclusively outside and social distancing 
is encouraged. Begin in the historic town 
square of Decatur and get to know the city 
in a whole new light with with professional 
psychic medium and paranormal investigator 
Boo Newell leading the charge.

Find more or book at decaturghosttour.com.
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Amplify Decatur 
Music Festival 
Enjoy Live Music that Benefits  
a Great Cause
By Vanessa Pascale Rust

DECATUR, GEORGIA has been a proud, 
strong supporter of live music for a long time, 
especially since the city is home to the trea-
sure that is Eddie’s Attic. This intimate live 
music venue has been helping launch the 
careers of a list of singers and songwriters 
since 1991 (including superstars like, John 
Mayer, Justin Bieber, and Sugarland) and 
providing music enthusiasts a charming place 
to take in a great show. 
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A few of Eddie’s Attic’s devoted musi-
cians are returning to downtown Decatur 
next month to perform at the Amplify Deca-
tur Music Festival on Friday, October 1 and 
Saturday, October 2. Festival attendees will 
enjoy shows by Grammy Award-winning 
Indigo Girls; Grammy-nominated artist 
Shawn Mullins; Grammy Award winners, 
The Blind Boys of Alabama; The Cactus 
Blossoms Duo; and award-winning musician 
Michelle Malone. 

There are a range of tickets offered: Premium 
VIP ($250), VIP ($150) and General Admis-
sion ($60). Please note that it’s first come, first 
served. Guests can purchase food, wine, and 
beer at the festival, which is sponsored by Lenz, 
Eddie’s Attic, Decatur Package Store, Leafmore 
Group, Iris and Bruce Feinberg, Oakhurst 
Realty Partners, Natalie Gregory & Co., Savan-
nah Distributing Co., Three Taverns, and 
Creature Comforts Brewing Co., among others 
(see last page of article for full list).

Not only will you be entertained, but you 
can feel good about attending this concert as it 
benefits a wonderful cause. Founded in 2010, 
Amplify My Community’s mission is to lever-
age the universal love of music to fight poverty 
at the local level. The Decatur-based organiza-
tion has produced more than 90 concerts and 
raised and donated more than $400,000 in 
unrestricted gifts to locally-oriented organiza-
tions focused on raising people out of poverty 
— including more than $265,000 in Decatur. 
The two-day music festival is presented by 
Lenz and produced in partnership with Eddie’s 
Attic, and will direct all proceeds to Decatur 
Cooperative Ministry to aid their efforts to 
prevent and alleviate homelessness in Decatur 
and DeKalb County.

“We are eternally grateful to the city of 
Decatur, Eddie’s Attic, and so many incredi-
ble sponsors, especially, Lenz, for making our 
community stronger through the power of 
live music,” said Drew Robinson, president 
of the Amplify board. 

For more information, visit amplifydecatur.org.
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HEADLINING AMPLIFY DECATUR 
is Atlanta’s very own American folk rock duo, 
Indigo Girls. The setlist will include a few 
songs from their newest album, Look Long 
(2020) and go a little bit heavier on their 
older songs like hits, “Closer to Fine” and 
“Galileo,” Emily Saliers told me during our 
chat a few weeks prior to the festival. 

“People who have not been to an Indigo 
Girls show might not know the music, but for 
those who do, there’s a lot of singing along,” 
Saliers said. “It’s going to be me and Amy 
[Ray] and our violin player, Lyris Hung. And 
hopefully, because Michelle Malone is an old 
friend, if she’s around when we’re around, we’ll 
grab her and maybe sing some songs together. 
We grew up in the Atlanta scene sort of as a 
hootenanny band and we’ve remained that 
way, really that’s our spirit. Singing, harmony, 
togetherness, spreading some joy.”

The Indigo Girls recorded “Look Long” 
near Bath, England at Peter Gabriel’s studio. 
The bulk of the band were Brits or Irish people, 
Saliers tells me, plus Hung, Lucy Wainwright, 
bass player Clare Kenny, and Carol Isaacs. Pro-
duced by John Reynolds, the new album has 
modern beat elements yet very organic drums. 

“It’s not overly produced, but it’s enough 
production to keep it very lively and textural,” 
says Saliers, who split songwriting duties with 
Ray. “There’s a song of Amy’s called, ‘Howl at 
the Moon’ that just makes me feel good when 
we play it.” Saliers favorite song of hers is title 
track, “Look Long.” She explains, “It speaks a 
lot to the divisions in our country and some 
reflections on that, people separated, so it’s 
kind of a timely song in terms of its content. 
I really liked doing that one.”

Born in New Haven, Connecticut, Saliers 
was raised in Decatur and lives here today.  
“Oh boy, I like the community. I like how the 
school system tries to grow and really look at 
itself and remain committed to social issues. 
In Decatur, there’s a lot of nice, good people, 
a lot of progressive people. It's just a perfect 
place for me to live with my family.” 

Saliers loves supporting Decatur businesses 
and is a dedicated supporter of Eddie’s Attic, 
Brave + Kind Bookshop, Revolution Dough-
nuts, Kimball House, Raging Burrito, to name 
a few. She is also a huge fan of local ice cream 
shop, Butter & Cream, saying “Best ice cream 
I’ve ever had! So, that’s a family staple. They 
have a flavor called Midnight Snacks, it’s actu-
ally got little pieces of brownie, condensed milk, 
everything a person might eat for a midnight 
snack, but they put it all together in a flavor.” 

While Saliers is no longer in the restaurant 
business (she opened the first farm-to-table con-
cept in Decatur, Watershed, in 1998 and was 
one of the earlier investors in Flying Biscuit), 
she is still a total foodie. “I came into the world 
a foodie,” she explains. “I am not a food snob, I 
just love all food. I love the way it brings people 
together. My wife is a pretty good cook and I do 
a lot of grilling, but I am not a great cook, I am 
not even a good cook,” she laughs. 

While on the topic of things that fans might 
be surprised to find out about her, Saliers tells 
me she is a hardcore pro football and Atlanta 
United fan, who loves rap and hip hop music. 
“I always check out the ones who are doing 
really well,” she says about who she’s listening 
to. “I listen to old rap like Tupac and Biggie 
and Drake. I love Young Thug, he’s one of my 
favorites; he’s an Atlanta guy.”

As for the upcoming benefit concert, 
Saliers is glad that people will be coming 
out to support the cause. “It’s such a bless-
ing to be able to be playing live music and to 
be together. I encourage everybody to mask 
up, even though we’re outdoors. Decatur has 
a goodness about it, and it also has a long 
way to go. And we’re all learning about racial 
issues and history and things like that, so, I 
think it could be a proud moment for every-
body to come together,” she said. “We’re just 
so grateful that we’re going to be home. We’re 
just so happy to be there.”

INDIGO GIRLS’ EMILY SALIERS 
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THE BLIND BOYS OF ALABAMA’S  
ERIC “RICKY” MCKINNIE

“I JUST WANT EVERYBODY to know 
that we plan on having a good time, because 
we’ve been looking forward to it for a long 
time,” says Eric “Ricky” McKinnie, a mem-
ber of The Blind Boys of Alabama, who will 
be performing at the Amplify Decatur on 
Saturday, October 2nd. “Don’t miss it when 
the boys are back in town!”

The legendary American gospel group was 
founded in 1939 in Talladega, Alabama and 
has had a changing roster of musicians over 
the years, many of whom are or were visu-
ally impaired. McKinnie tells me that today 
the group includes original member Jimmy 
Carter, Ben Moore, Paul Beasley, Reverend 
Julius Love, music director Joey Williams, 
and himself.

“This will be our first time playing 
Amplify Decatur. We’re going to bring some 
of the best in music. We sing gospel music; 
we’re not coming preaching, but we’re going 
to definitely come singing,” says the native 
Atlantan. McKinnie’s favorite song to per-
form is “Amazing Grace.” 

McKinnie became a member of The 
Blind Boys of Alabama 33 years ago, and 
has worked with the group for more than 
40 years as a musician and a singer. Before 
that, he was with the Texas-based group 
Gospel Keynotes (1972) and founded the 
Rickie McKinnie Singers with his mother 
and brother in 1978. McKinnie began losing 
his sight due to glaucoma around the age of 
20 and was blind by 1975. “I want everyone 
to know that the whole concept behind me 
is, as a sightless person, my motto is: ‘I am 
not blind, I just can’t see,’” McKinnie says. 
He explains, “which means I might have lost 
my sight, but I never lost my direction. So, 
I want everybody to realize that a disability 
doesn’t have to be a handicap because it’s not 
about what you can’t do that’s important, it’s 
about what you do.”

The highly – accomplished group are five 
times Grammy Award winners and have a long 
list of performances, including the White House 
for the Clinton, Bush and Obama administra-
tion. One of McKinnie’s favorite memories is 

when The Blind Boys were awarded the Life-
time Achievement Award for the works they 
had done throughout their lives. “It’s good to 
be able to be recognized while you’re still alive, 
and The Blind Boys are still alive. And it was 
just good to have a Black blind gospel group 
awarded the Lifetime Achievement Award 
from one of the highest academies, the Record-
ing Academy,” McKinnie said. “It’s the highest 
you can go in music.” Still driven to sing and 
accomplish more, the group is currently work-
ing on a book about gospel music and getting 
ready to work on an album that returns to their 
roots. “We’re going to be singing some of the 
songs from the past.” 

Though The Blind Boys are McKinnie’s 
main focus, he plans to launch The Ricky 
McKinnie Group at the beginning of 2022 
(they’re currently performing and recently 
did a concert paying tribute to Bob Dylan). 
It doesn’t look like the 69-year-old recording  
studio owner-entrepreneur and nonprofit 
advocate is slowing down anytime soon. It’s 
no wonder he has his very own day honor-
ing him. In 1976, Atlanta mayor Maynard 
Jackson declared May 10th Eric D. McKin-
nie Day. “I was playing with a group out of 
Texas called the Gospel Keynotes, and we had 
a Gold Record come out called “Reach Out,” 
he said. But the main song on the record was 
called “Jesus, You Been Good to Me,” and 
me being a native Atlantan, well, that started 
everything.” Over the years, he has had many 
celebrations to commemorate the day. Next 
year he plans to have a gala celebration. 

Right now, McKinnie is excited about per-
forming at Amplify. “If you want to have a 
good time, that place to be is in Decatur on 
October 2! But the main thing is that you can 
just expect some of the best of the best when 
you hear and see The Blind Boys!”
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MICHELLE MALONE

AWARD-WINNING FOLK ROCK 
singer-songwriter-guitarist Michelle Malone 
is also performing at Amplify Decatur. “I 
am really excited that we finally get to have 
the show, ’cause after last year, it had to get 
rescheduled,” Malone said. She added that 
she will likely bring Doug Kees, her guitar 
player, saying “If it’s not the band, it will 
be a duo. I don’t really like playing solo, it’s 
not as fun as sharing it with someone else on 
stage.” Born and raised in Atlanta, Malone 
loves Decatur and is always happy to help her 
community when she can. 

Expect to hear songs from her newest 
album, 1977, as well as the older songs that 
fans know and love. Malone, who typically 
puts out a new album every two years, says 
that 1977 features storytelling songs that 
are more laid-back than what she’s normally 
known for. “I started writing these songs that 
were comforting to me because that’s what I 
needed last year. They’re like a flashback to 
the 70s for me because that’s when I started 
playing guitar and started paying attention to 
music as a kid... that’s really when some of my 
most favorite music came out as well as when 
I started playing guitar. I feel like that was the 
year I was born, even though I was obviously 
not born that year,” she laughs. 

Malone’s favorite song on the new album is 
the first track, “Not Who I Used to Be,” as it’s 
applicable to everyone. “As far as I’m concerned, 
if you're not growing and changing, you’re 
stagnant. If we’re moving forward in life and 
gathering awareness and experience, then today, 
you’re not who you used to be yesterday and 
years past,” she says with a laugh. Last year really 
changed her, Malone tells me. It forced her to 
slow down and become really introspective. 
These days, Malone is more laid-back, prefers 
her acoustic guitar over her electric guitar, and 
loves writing singer-songwriter songs.

Malone is looking forward to seeing the 
other performers at Amplify Decatur, espe-
cially the Indigo Girls and Shawn Mullins 

– fellow musicians she considers family. “I 
always love to see them and sing with them,” 
she says about the Indigo Girls. “We’ve 
been doing it since we were all in college. 
They were at Emory; I was at Agnes Scott, 
but that’s when we met and started singing 
together.” Malone has recorded with the duo 
and been on the road with them many times. 
The same goes for folk rock singer-songwriter 
Shawn Mullins, who she has known since 
the early 90s. The two have sung on each  
other’s records and performed countless times 
together over the years. Malone is also excited 
to watch The Blind Boys of Alabama perform 
again. “They were just amazing. And plus, 
how cool to get to see an actual historic band? 
They’ve been around for so long, have done 
so much and contributed so much as far as 
their music goes. I am fans of theirs, and I 
hope to become fans of the other acts too that 
I haven’t yet gotten to see.”

One of Malone’s favorite Decatur spots is 
Amplify Decatur sponsor, Eddie’s Attic, aka 
her second home (she plays there every New 
Year’s Eve). “I am so grateful for them and 
their existence. They’ve done such a great ser-
vice to the community and to the musicians 
like me – allowing me to grow my fanbase 
there and play there for so long. I’ve been 
through every owner, every incarnation,” she 
says with a laugh. “I feel very fortunate to be 
from Atlanta and have a venue that is basi-
cally down the street from my house.” 

You can hear and order Malone’s music at 
michellemalone.com.
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SHAWN MULLINS  
After a series of indie record releases, Shawn Mullins’ criti-
cal breakthrough came when 1998 “Soul’s Core” album 
shot him to fame on the strength of its Grammy-nomi-
nated No. 1 hit, “Lullaby” followed by AAA/Americana 
No. 1 “Beautiful Wreck” from 2006’s “9th Ward Pickin’ 
Parlor.” His song, “Shimmer” was used in promotion of the 
2000 Summer Olympics in Sydney and was included on 
the Dawson’s Creek soundtrack. He co-wrote “All in My 
Head” which was featured in episode one of the hit TV sit-
com “Scrubs.” Mullins also co-wrote the Zac Brown Band’s 
No. 1 country tune “Toes.” In early 2002, he formed super 
group The Thorns with Matthew Sweet and Pete Droge. 
For the 20th anniversary of his breakthrough album, 
Shawn revisited the music by recording two new versions 
of the album. He calls this “Soul’s Core Revival.” This is 
not a remix or a remaster of the original, but rather brand 
new recordings with new arrangements of the songs – one 
album is stripped down solo performances, some on guitar, 
some on piano and maybe one a cappella. The second is 
a new studio recording with his full band, Soul Carnival.
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DESMOND CHAMPION 
A singer-songwriter who connects with people of all ages, Desmond 
Champion has traveled abroad to spread the messages of love, hope 
and living life. He is a native of Atlanta and has opened for Ceelo 
Green and sung with The Floacist from Floetry and Eric Roberson. 
Champion has a single out called “Relaxation” on all platforms. 

JARED AND AMBER HUMPHRIES 
Formerly of the award-winning band Jared&Amber, these married 
musicians love their community. Jared now releases music as GHOST-
STORIES, and Amber is a host of the Prone to Wonder podcast. Ghost 
Stories is a collaborative project with an ever-revolving door of artists 
and musical styles. At the helm is Jared Humphries.

CACTUS BLOSSOMS DUO  
The Cactus Blossoms sound uncannily like a sibling harmony act that 
just stepped off the stage of the Grand Ol’ Opry or the Louisiana Hay-
ride in the 1940s or 50s. There’s a good reason for that – guitarists 
and singers Page Burkum and Jack Torrey are brothers (Jack adopted a 
stage name when he first stepped out as a singer-songwriter at the age 
of 19), and their voices fit together in a way that suggests a modern-day 
approximation of what the Everly Brothers and the Louvin Brothers 
could deliver.
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The Brick Store Pub Stage at  
Amplify Decatur Music Festival 

This year Amplify Decatur is excited to announce the expansion of a longtime partnership and friendship with The Brick Store Pub by hosting a 
second festival stage in the pub’s new beautiful beer garden behind the 30-year-old iconic Decatur restaurant. Performances there will complement 
the main stage’s schedule so that festival-goers never have to miss a note of music. They include: 

Friday, October 1
3 p.m. – 5 p.m. – Mark Miller 
5 p.m. – 6:30 p.m. – Reverend Hylton

These past several years, Mark 
Miller has been perform-
ing his brand of Americana/
Country Music to sold out 
listening rooms from Geor-
gia to Maine. Mark is also a 
mainstay performer at some 
of the leading venues around 
Atlanta including Eddie’s 
Attic, MadLife Stage, and he 
performs regularly at many 
of the vineyard and wineries 
throughout North Georgia 
and Tennessee. His music 
brings together powerful and 

soulful vocals, fingerstyle guitar playing, degrees in Classical music and 
his deep Southern roots. 

Out of Atlanta but truly calling the road his home, Reverend Hylton is 
touring  the nation with his songs of relatable tales of life experiences.  
Heartbreak, addiction and traveling are the substance of his melodic 
musical, lyrical and vocal writings.

Saturday, October 2
12 p.m. – 1 p.m. – Kristen Englenz
1:30 p.m. – 3:00 p.m. – Georgia Mountain Stringband
6 p.m. – 9:30 p.m. (in between main stage acts) – Jason C. Waller

Nashville-based Folk-Pop art-
ist Kristen Englenz paints 
musical stories of longing and 
love with a sensibility both 
intimately aching and defiant 
with hope. A misfit renaissance 
woman, Englenz is a classically 
trained pianist, french hornist, 

guitarist, bird caller, and visual artist with a unique voice reminiscent of 
Stevie Nicks and Hope Sandoval.

Formed in 2015 by Jason 
Waller, the Georgia Mountain 
Stringband has quickly become 
one of the leading, original 
Bluegrass acts in the Southeast. 
The group was recently voted 
Best Bluegrass Band in Atlanta 
for 2019 by Creative Loafing 
readers. The 5-piece is stacked 

with Waller on guitar, David Stephens on banjo, Brendan Held on fiddle, 
Eddie Kesler on mandolin, and Robert Green on upright bass. Georgia 
Mountain Stringband incorporates deep, original songwriting, stemming 
from influences of classic country, blues, alt-rock and old-tyme.

Jason C. Waller is the founder 
and guitar player in the Geor-
gia Mountain String Band, 
who recently played the Vari-
ety Playhouse. He has played 
in a number of other bands 
including: Waller, Ryan Shef-
field & The Highhills, and 
the Ben Trickey Full Band.
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Decatur Cooperative Ministry

Decatur Cooperative Ministry (DCM), the 
recipient of the funds raised by the Amplify 
Decatur Music Festival, has been serving 
the community since 1969. Its mission is to 
help families facing homelessness settle into 
safe, stable homes and build healthy lives 
filled with peace, hope and opportunity. The 
organization focuses its efforts on the City of 
Decatur and DeKalb County. 

DCM offers several different housing and pre-
vention programs all along the continuum of 
homelessness service. Its main programs include:

 › Hagar’s House: An emergency night 
shelter and assessment center, provid-
ing up to 90 days of night shelter for 
families with children.

 › Family House: A transitional hous-
ing program, providing housing and 
supportive services to move families 
from homelessness to self-reliance in 
six months.

 › Family Success: This program offers 
permanent supportive housing to 
chronically homeless families (i.e. those 
with extensive histories of homelessness 
who have at least one member with a 
diagnosed disability). These families 

receive long-term support and services, 
ensuring lasting housing stability.

 › Project Take Charge: A homeless-
ness prevention program providing 
emergency assistance (in the form of 
rent/mortgage and utility assistance) 
to at-risk families, seniors and veterans 
in danger of eviction, foreclosure or 
disconnection of utility services. 

Despite the challenges of the pandemic, 
DCM has adhered to safety measures and 
executive orders while continuing to move 
forward. This included providing a safe ref-
uge for families, reliable internet access for 
children to participate in virtual learning, 
continued food distribution, and more. 

According to Marlene White, the Execu-
tive Director of Decatur Cooperative 
Ministry, the face of homelessness is not 
what you might expect. Among those seek-
ing DCM’s help include individuals with 
advanced degrees, who lost good jobs during 
the pandemic.

“The problem is that families who find 
themselves without housing in this economy 
have such a difficult time, because there are 
challenges to getting a living wage, and there 

are challenges to identifying affordable hous-
ing,” says White.

DCM has been the beneficiary of Amplify 
Decatur since its inception in 2011. To date 
Amplify has raised more than $265,000, 
including a record $45,000 gift in 2019. Even 
when the Amplify Decatur Music Festival was 
cancelled in 2020, many ticket holders chose 
to skip a refund in favor of helping the char-
ity. This allowed Amplify the opportunity to 
give the organization $30,000 last year.

As the pandemic continues, DCM recognizes 
the importance of community involvement and 
unification like never before. The organization 
relies on the generosity of others, from in-kind 
monetary donations to volunteering. The lat-
ter includes a wide range of opportunities such 
as preparing and serving dinners for families 
at the shelter, assisting with the administrative 
office, tutoring children and working on finan-
cial literacy with program participants.

By purchasing a ticket to the Amplify 
Decatur Music Festival, concertgoers have 
lent a hand. White wishes to thank this year’s 
festival attendees.

“By joining us at Amplify Decatur, you are 
making a real difference in people’s lives,” she 
says. “I see it every day.” 
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SCHEDULE ESTIMATED TIMES
FRIDAY
FREE SHOW, LIMITED AUDIENCE,  
FIRST COME, FIRST SERVED
6 p.m. Doors open
7 p.m. Desmond Champion
7:45 p.m. GhostStories
9 p.m. Shawn Mullins

SATURDAY
TICKETED SHOW
3 p.m.   Doors open
4 p.m.   Michelle Malone
5 p.m.  Cactus Blossoms Duo
6:15 p.m. Blind Boys of Alabama
7:15 p.m. TBD
9 p.m.  Indigo Girls
11 p.m.  Festival ends

COVID PROTOCOLS:
We are taking the following steps at the Amplify 
Decatur Music Festival:

Free event on Friday,  
October 1, 7-11 p.m.

 ̀ Reducing the event capacity to 60 percent, less than 
2,000 attendees, to allow for social distancing.

 ` Requiring all on-site vendors and volunteers to 
be vaccinated.

 ` Requiring all attendees, vendors and volunteers 
wear masks.

 ̀ Distributing masks, free-of-charge at the event.
 ` Encouraging social distancing with signage and 
from the stage at the event.

 ` Setting up hand-washing stations throughout  
the festival.

Ticketed event on Saturday, 
October 1, 4-11 p.m.
All of the above, plus:

 ` Requiring all attendees (all ages) to provide 
on-site proof of vaccination or a negative COVID 
test within 48 hours of the event.

 ` Partnering with Viral Solutions, who will offer 
on-site testing at a reduced charge  
to ticket holders who do not meet the above 
requirements.

 ` Encouraging vaccinations, testing and mask– 
wearing in multiple direct messages to all ticket 
holders before the event.

We are also consulting with public health officials 
and the City of Decatur on an ongoing basis to update 
and improve our plan as the event approaches.

General Admission tickets: $60. Includes access to local food, beer, wine,  
and restrooms. 
VIP tickets: $150. Includes preferred seating—behind Premium VIP seating  
(first come, first served), complimentary beverages (4 per guest), and access to 
dedicated VIP bathrooms.
Premium VIP tickets: $250. Only 100 available. Includes premium seating at 
the front of the stage, complimentary beverages with service at seats during 
intermissions, and dedicated bathrooms.
Tickets available at AmplifyDecatur.org and Eventbrite.com. Proceeds go to support 
Decatur Cooperative Ministry’s work helping the homeless in Decatur and Dekalb County.
No chairs provided for general admission; attendees may bring their own chairs: there will 
be a section in the back of general admission where chairs will be permitted. Children 
8 and under are admitted free to the general admission section; no more than two 
children 8 and under per adult.
The festival will take place rain or shine. Tickets are non-refundable in the event of 
severe weather conditions.

OFFICIAL GUIDE
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Thank you to our sponsors!

PLATINUM

GOLD

SILVER

FOOD AND BEVERAGES PROVIDED BY

Benefiting In Partnership with

Presents

BRONZE



1042 West College Ave • Decatur, GA 30030 
404.373.3331 • wahoogrilldecatur.com

Experience our locally sourced menu of fresh 
seafood with a Southern flair in our 

indoor-outdoor environment. Enjoy half priced 
bottles of wine every Wednesday! 

(1/2 off bottles $45 & below, 1/4 off bottles $46 & above)

1036 West College Ave • Decatur, GA 30030 
404.687.WINE (9463) • wahoowine.com

Decatur’s locally-owned one-stop-shop for 
wine, charcuterie & cheese, flowers, gifts, local 
goods, & much more! Follow us on Facebook 
or Instagram @wahoowine for details on our 

upcoming wine tastings.

http://www.southstatebank.com
mailto:smtassone%40centerstatebank.com?subject=
http://www.wahoowine.com
http://www.wahoogrilldecatur.com


Celebrating 
90 years!

We Put the World at Your Feet™

Sales
Cleaning

Restoration

(404) 373-2274
368 W Ponce De Leon Ave.

Decatur, GA 30030 
MON–FRI: 9AM - 4PM 

SAT: 9AM - 1:30PM

(404) 301-4733
5720 Commerce Blvd.
Alpharetta, GA 30004 

MON-WED-FRI: 10AM - 4PM 

Jeff Herr Photography Terracotta Design Build

Come see us at our new home! 

Call 404.378.0197 or visit Trinity-Decatur.com 
to make an appointment.

WE’VE 
MOVED!

Don’t worry, we’re still in Decatur
533 W. Howard Ave. Suite C2

Have you heard...

http://www.foursquarebuildco.com
http://www.trinity-decatur.com


Community / GIVING BACK

by Caroline Putman

Planned 
Giving 

Provides 
Peace of 
Mind 

While Supporting Your 
Causes for Years to Come

IF YOU’VE BEEN TO a community 
event in Decatur in the last 20 years, you have 
probably seen local resident Arthur Ratliff 
taking photos. Arthur has lived in Decatur 
since 1987 and has recently retired from State 
Farm after 31 years as an insurance agent. He 
has been a supporter and dedicated volunteer 
photographer for Decatur Education Foun-
dation (DEF) for many years, but he recently 
made a significant commitment: Ratliff has 
included DEF as a beneficiary in his estate. 
As a former insurance agent who has spent 
his career helping his clients with estate plan-
ning, Ratliff is hoping to inspire others to do 
the same by planning ahead to give back to 
the causes about which they care. 

His commitment to giving back to his 
community began in the 1990s where he vol-
unteered alongside the Junior Achievement 
Program. “Junior Achievement taught econom-
ics to children and helped provide after school 
programs to middle and high schoolers,” Ratliff 
said. “We taught them how to apply for a job, 
what credit cards are, things like that.”
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Ratliff then went on to become one of 
DEF’s first volunteers, working with the 
organization as a special events photographer. 
“Whenever they have events or fundraisers, I 
come do photography for them. My favorite 
event at which to take photos is the scholar-
ship awards banquet, where I take pictures of 
the recipients with the donors.” 

In his professional life, Ratliff spent years 
as an insurance agent helping people with 
their estate planning. He recently made the 
decision to include DEF in his own estate 
plans because of his time and connection 
with the organization. 

“I like what they’re doing. I’ve always had 
a connection with [DEF],” he commented. 
“They’re very hands-on, and I really like the 
fact that they reach out to the kids in need in 
the community. They’re always accountable 
for the funds that they receive. Sometimes 
you donate funds to an organization, and you 
don’t know what they’re doing with it, not 
that they’re doing anything dishonest, but 
you don’t know where that money goes. DEF 
isn’t like that.”

Ratliff is now encouraging others to take 
charge of their estate plans and leave a posi-
tive impact after they’re gone. And he believes 
there’s no reason to wait. “It’s not anything 
to put off or postpone,” he added. “Many of 
us have more time on our hands than we did 
when we commuted to work every day. It’s 
not a comfortable thing to do – a lot of my 
customers didn’t want to talk about dying or 

death, but it has to be discussed and planned 
for. Now is the time to do it.”

Ratliff understands why people tend to 
wait until they’re older to begin their planning 
but believes this practice is counterproduc-
tive. “Lots of people wait until they’re older 
because they think ‘I’m not going anywhere,’ 
and they’re probably right, but as an agent, 
I’ve seen people pass at every age.”

The impact that individuals can make 
in their estate planning is sometimes even 
greater than they would be able to make 
during their life. Restrictive budgets, in 
particular, are a significant limitation when 
it comes to donations. But by taking out a 
life insurance policy and leaving a small per-
centage of that to a charity or organization, 
individuals can have a massive impact.

“If someone has a $100,000 life insurance 
policy, for example, and they gave a small 
percentage, say 10%, of that, think about 
how much it would do. There are very few 
people who, when they donate to the DEF, 
can afford to give $10,000 at a time, but most 
of us can afford to do that from life insurance 
proceeds,” Ratliff said.

The process of starting estate planning is 
a daunting task for many. In reality, it is no 
more than a series of conversations with an 
insurance agent.

“If you don’t have a life insurance policy, 
there are plenty of life insurance agents, some 
of them in the Decatur Business Association, 
who could sit down and talk to you about it. 

The same person who sells you a car or home 
insurance policy can talk to you about this,” 
Ratliff said.

However, once the initial process is com-
plete, it is important to revisit and reevaluate 
plans every so often to ensure they continue 
to align with their current values.

“A young person might choose their 
parents as their beneficiaries, but [an older 
person] might consider siblings, children or 
grandchildren,” Ratliff said.

“Planned gifts enable donors to create a 
lasting legacy that can have a big impact on 
the school system in which they were raised,” 
commented DEF Executive Director Gail 
Rothman. “We are so honored that Arthur 
has chosen DEF as a beneficiary. He has been 
a dependable photographer and supporter for 
many years, and his planned gift ensures that 
his impact will be felt for years to come.”

Estate planning can be a difficult process, 
and some might find it hard to decide where 
to donate. Ratliff chose to give to DEF, an 
organization he valued and trusted to use his 
donation wisely.  “Any charity or school system 
that you personally benefited from, I believe, 
is a worthy recipient to which you can give 
something back,” he said.  “If you don’t have a 
lot to give right now, this is a way to give back 
more than you could have in your lifetime.” 

If you would like to learn more about 
making a planned gift to Decatur Education 
Foundation, you can contact Gail Rothman 
at gail@decatureducationfoundation.org

“We are so honored that Arthur has chosen DEF as a beneficiary.  
He has been a dependable photographer and supporter for many years,  
and his planned gift ensures that his impact will be felt for years to come.”

– Gail Rothman, DEF Executive Director
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Thank you
to all of our Step Up Circle sponsors 
from the 2020-2021 school year! 
Decatur Education Foundation is proud to 
celebrate 20 years of supporting Decatur’s kids, 
working to eliminate the obstacles they face. 
But we can’t do it without our community. 

We invite YOU to become a member of  
DEF’s Step Up Circle.

Step Up Circle participants include current 
families, realtors, businesses, alumni and their 
extended families, and foundations. Together, 
we can ensure that every Decatur student has 
what they need to learn and thrive. Sign up or 
learn more at decatureducationfoundation.org/
step-up-circle.

$3,500-$4,999

$5,000-$7,499

$7,500-$9,999 $10,000+

decatur-living-ad-half.indd   1 8/17/21   9:11 AM

http://www.hammertimeatlanta.com
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4 Atlanta locations with trending

styles, top brands & competitive prices!

fkconsign.com

avondale estates & decatur

C O N S I G N M E N T
 

WOMEN . MEN . FURNISHINGS

____________________________________________

Finders keepers

FKConsign fkconsign 

• New Patient Exams

• Cosmetic and  
Restorative Dentistry

• Digital X-Rays and Photography

• Teeth Whitening

• All Ages Welcome!

Serving Decatur since 1973

404.373.7818   WWW.OSHEADENTISTRY.COM

755 Commerce Drive Suite 520 | Decatur, Georgia 30030

Estate Planning 
Wills & Trusts • Probate

As your family 
grows, or you 
prepare for 
retirement,  
it’s important  
to have  
a plan.

246 Sycamore Street, Suite 150, Decatur, GA 30030
(404) 793-2510  •  Brooks@Mackintosh.law

www.mackintosh.law

http://www.osheadentistry.com
http://www.mackintosh.com
mailto:brooks%40mackintosh.law?subject=
http://www.fkconsign.com


Hitting the Road Again
Is this the year to buy an electric car?

ONE OF THE TELL-TALE signs of emerging from our distanced living is the growing 
traffic. Commuting and cars are returning to be part of daily living. For the 40% of US house-
holds that make a car purchase each year, the resurgence creates the right time to consider 
another purchase.

On top of all the makes and models, one of the factors to decide is whether to buy a gas or 
an electric vehicle.

Variations of Electric Cars
Automakers are adding more options for elec-
tric vehicles (EVs) to their lineup every year.

Besides models, there are several types of 
power among EVs to choose from. Battery-
electric vehicles (BEVs) are powered solely 
by electricity, plug-in hybrid electric vehicles 
(PHEVs) run on both electricity and gas. 
Hybrid electric vehicles (HEVs) rely mostly 
on gasoline, but they also have an electric 
battery that assists the gas engine to reduce 
fuel costs.

Cost of ownership
Sticker price is a big factor when choosing 
between gas-powered and EVs. Those prices 
are expected to get lower as the vehicles 
become more common and less expensive 
to manufacture.

There are considerations beyond the ini-
tial price. The average cost to fill up a gas 
vehicle is approximately $40. The cost to 
fully charge an EV depends on where the 
electricity is coming from, but the national 
average is just under $7.

In addition to their lower fuel costs, EVs 
are often less costly than their gas-powered 
counterparts to maintain and repair.

Environmental impact
One of the main cases driving the choice 
for an electric car is that they’re more envi-
ronmentally friendly. The largest source of 
carbon dioxide emissions in the U.S. comes 
from transportation. Because EVs don’t 

rely on as much (or any) gas, they have a 
much smaller carbon footprint than their 
gas-powered counterparts.

For example, the fully-electric Nissan 
Leaf produces under 200 grams of carbon 
dioxide emissions per mile, while the Toyota 
Sequoia SUV emits over 800 grams of car-
bon dioxide per mile.

Purchase price inflation
Another post-pandemic phenomenon affecting 
car purchase decisions is the growing cost of cars. 
According to the Consumer Price Index, the cost 
of purchasing used cars is up 30% from the past 
year and new cars 5%. A global chip shortage 
and pent-up demand are contributing factors. 

Kim is a part of the Emory Alliance Credit 
Union team. For more information or to  
pre-qualify for your upcoming purchase,  
visit emoryacu.com.

by Kim Allison

Consumer / PURCHASE AWARENESS

FOUR FINANCING TIPS  
FOR ANY CAR PURCHASE
1.  Shop choices: There are many options, including a local credit 

union. These institutions often have lower rates and more  
flexible terms.

2.  Pre-qualify: Knowing your buying power before you shop for the car 
can strengthen your position to purchase. Often this is an easy step 
that can be taken online.

3.  Compare Rates and Terms: Rates and terms will vary depending on 
your current financial situation.

4.  Consider Mechanical Repair Coverage (MRC): The miles can add 
up, but the repair costs don’t have to. Various coverage levels and 
deductibles are available.
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389 North Clarendon Ave,
  Scottdale GA 30079

www.beechhollowfarms.com

Fall Hours:
Thursday-Sunday

10 AM - 4 PM

Whether you choose Gas or Electric, 
we have a loan for you

For more information: 
emoryacu.com

* Annual Percentage Rate. Standard underwriting guidelines apply. Available on 
model year vehicles 2011 or newer.  INSURED BY NCUA
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by Joseph Diplacido

WHILE GEORGIANS are fortunate 
to have warmer winters than about half the 
country, those months aren’t exactly tropical. 
Landscapes need some love to prepare for the 
cold season.

The Plants Creative maintenance crew has 
these top tips for winterizing a landscape, 
whether you choose to do it yourself or hire a 
professional for help.

 › Water everything before winter 
arrives in force. The best way to 
protect shrubs, small trees, sod and 
seasonal flowers from cold weather 
damage is to water them before the 
frost. Water insulates root systems and 
helps prevent cold weather damage. 
This is especially important for newer, 
less established plantings.

 › Shut down your irrigation system. 
December, January and February are 
the months where it gets cold enough 
to ruin your irrigation system. It can 
be protected through winterizing by 
turning off your water supply valve, 
running your system through its cycles 
and blowing out the pipes to com-
pletely empty them.

Winter is 
Coming

Seven tips for  
preparing your yard

Cultivate / SEASONAL PLANNING
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 › Look after your lawn. Before it gets 
really chilly, make sure you rake up 
all the leaves and remove any debris 
which can smother grass and stunt its 
growth when spring rolls around. It’s 
also a good idea to overseed and aerate 
your turf in the fall.

 › Mulch your gardens. Adding an 
inch or two of shredded bark mulch 
or pine straw around trees, shrubs and 
other perennial plants will give them 
extra protection for the winter. Mulch 
insulates the soil, keeping the roots 
warm and moist when it freezes. Plus, 
it stops erosion from happening and 
prevents weeds from growing.

 › Divide your perennials. This will 
prevent your beds from getting 
overcrowded. It’s more simple than it 
sounds. All you need to do is gently 
dig up the plant and lightly pull apart 
the roots with your hands, or cut them 
carefully with a sharp spade or knife. 
Then, replant them elsewhere. Time 
your dividing and transplanting for 
four to six weeks before the ground 
freezes. It’s a good idea to dig up any 
delicate bulbs that might die over the  
winter and store them indoors to  
be replanted in the springtime.

 › Plant some winter annuals. If you’d 
like your garden to stay green, there are a 
range of annuals you can grow through-
out the winter. Pansies are a favorite. 
Plant them in October or November so 
they can get established and watch them 
bloom. Other great winter plants include 
ornamentals like kale, mustard and 
chard, as well as winter vegetables like 
lettuce, broccoli, and Brussels sprouts.

 › Prune your trees & shrubs. In late 
January and February, prune your 
trees and shrubs. The dead of winter is 
the best time to do this, as the plants 
are dormant and no sap is flowing yet. 

For more information or a free downloadable 
guide, go to plantscreative.com.
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CALENDAR OF EVENTS

Truckin’ Thursdays
Sept. 7, 14, 21, 28
6 to 9 p.m.
Spread out and relax while you enjoy a fun evening out with friends 
in Legacy Park! The area’s best food trucks will be offering up deli-
cious fare for the return of Truckin’ Thursdays. The kids will have 
plenty of space to run around, and the Decatur community can come 
together again, all while remaining socially distant. For more details, 
check visit decaturga.com.

Kirkwood Wine Stroll
Sept. 17
7 to10 p.m.
The Kirkwood Wine Stroll connects neighbors and raises funds for the 
Kirkwood Business Owners’ Association operating fund to beautify and 
market the Kirkwood Business Districts and benefit local nonprofits. 
More than 50 participating locations pour a sample of red, white, rose 
and sparkling wine. Dine on small plates and fill menus from local restau-
rants. Kirkwood businesses will offer specials, discounts, prize drawings 
and demonstrations. Guests will also enjoy live music by amazing local 
bands performing on three stages! Tickets at kirkwoodwinestroll.com.

Placita Latina
Sept. – Oct. 
Celebrate Hispanic Heritage Month at Placita Latina! A group of His-
panic and Latinx residents and professionals of Decatur and Avondale 
Estates have come together to plan a colorful, cultural and historical 
series of events in the two cities during Hispanic Heritage Month, 
which runs from Sept. 15 to Oct. 15. The series of mini events will 
highlight Hispanic and Latinx performances, food and culture.  
Visit placitalatinaga.org for details.

West Ponce Music Stroll
Sept. 25
1 to 9 p.m.
Prepare to enjoy a fun-packed Saturday! The third annual West Ponce 
Stroll boasts a 5k, live music, local chalk artists, free popup yoga and fit-
ness classes. Attendees will also enjoy music on a large outdoor stage from 
three bands at The Marlay. All proceeds will benefit all-ages, non-profit 
maker space, Decatur Makers. For event details, visit gowestponce.com.

Amplify Decatur
Oct. 1, 7 to 11 p.m.
Oct. 2, 4 to 11 p.m.
Grammy Award winners, Indigo Girls, will headline the 2021 
Amplify Decatur Music Festival on Saturday, October 2 in downtown 
Decatur Square. The Saturday festival will also feature Americana 
legends, Grammy Award winners, Blind Boys of Alabama; The 
Cactus Blossoms Duo; and Michelle Malone. Amplify gives every 
dollar raised at concerts to community organizations fighting poverty. 
The festival is also offering a limited space, free event on Friday 
evening. To purchase tickets, visit amplifydecatur.org.

AJC Decatur Book Festival
Oct. 2
This year’s festival, themed Diverse Voices Building Community, will be a 
one-day program taking place at the First Baptist Church of Decatur, 
as part of a larger Festival Weekend lineup. The re-imagined festival 
will take place on the church grounds, and booksellers will be setting  
up pop-up shops at the church along with food pop ups from the 
Decatur Farmer’s Market. The festival will feature several captivating 
and compelling author events and panels in a new format. For details,  
visit decaturbookfestival.com.

Tiny House Festival
Oct. 16 to 17
How cute is this festival?! Avondale Estates Tiny House Festival will 
feature 20 tiny houses available to tour and get a firsthand feel for what 
living in 250 square feet is like. There will be vendor tents to learn 
about minimalism, downsizing, sustainability, home care, innovative 
housing solutions and more. Learn more and purchase tickets by visiting 
tinyhousefestival.com.

AvondALE Day
Oct. 23
After winning “Best Small Town Beer Scene’’ from USA Today’s winning 
poll, Avondale Estates will hold its first ever AvondALE Day on October 
23. Attendees will enjoy live music, food and more than 100 draft beers. 
On Oct. 23 along the Dale Ale Trail, a one-mile path through the heart 
of the city’s central business district, attendees will enjoy good times and 
make new memories! 
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470.798.0275   DECATUR, GA

CATHERINE ANDERSON

lesfleursdecatur

catherine@lesfleursdecatur.com
LESFLEURSDECATUR.COM

THE VERY  BEST IN 
SEASONAL,  LARGELY  LOCAL 
ARRANGEMENTS & PLANTERSProtect the home you love.
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I live and work right here in our community. I know 
what the homes are like in the area. So I can offer 
advice you can trust to help you get the protection 
that fits your needs.

If you’re ready to talk home insurance or need some 
advice about protecting all that’s important to you, 
call me today.
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I’ll make you feel right at home.

The Rob Enfinger Agency
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115 New Street Suite D
Decatur
renfinger@allstate.com
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Northern states have to deal with heavy snow and ice all winter long — but we have it a little 
easier here in Georgia. Instead of dealing with constant snow and ice, we’re able to plant all 
winter long and use the season as a time to prepare for spring. 

Getting your gardens, trees, shrubs and lawn ready for winter calls for equal parts science, 
hard work and patience.

Spending time in the garden is good for our physical, 
mental and spiritual health. Put these tips to use and 
watch your garden thrive when spring rolls around 
once again!

Plants Creative Landscapes’ horticultural team put 
together a free, comprehensive guide with everything 
you need to get your landscape ready for the cold 
weather. You’ll find it on our website.

Here are three tips to prepare your yard for the winter:

Clean Your Yard.
Upkeeping your garden, trees, and shrubs helps your 
plants thrive and also saves you a lot of time in the 
spring. Start by removing any debris and annual plants, 
then take some time to clip and divide perennials. Fall is 
also the best time to prune most trees and shrubs.

Prep The Turf. 
If you want your grass to look lush and green in the spring, 
you need to feed it a high nitrogen fertilizer between early 
September and October. You can also apply pre-emergent 
weed control to prevent some pesky weeds from showing 
up in the spring. Of course, always read and follow the 
label!

Plan Ahead. 
Many beautiful early blooming plants need to be planted in 
the fall, ideally before the ground gets hard. Pansies, snap 
dragons and other annuals can be planted in October or 
November and be well established for spring-blooming!

Get your yard 
ready for winter!

Download your free Winter Lawn & Garden 
Care Guide at plantscreative.com

http://www.plantscreative.com


After a transformative year and more time for 
reflection, buyers know what they want more 
than ever. At Natalie Gregory & Co, we will help 
you maximize the value of your home.

900 Clifton Road, Druid Hills
Coming Soon l 6 BD | 5 BA

NATALIE GREGORY

404.373.0076 | 404.668.6621 
natalie.gregory@compass.com 
nataliegregory.com 
  |    nataliegregoryandco

Compass is a licensed real estate broker and abides by Equal Housing Opportunity laws. All material presented herein is intended for informational purposes only. Information is compiled from sources deemed reliable but is subject to errors, omissions, changes in 
price, condition, sale, or withdrawal without notice. No statement is made as to the accuracy of any description. All measurements and square footages are approximate. This is not intended to solicit property already listed. Nothing herein shall be construed as legal, 
accounting or other professional advice outside the realm of real estate brokerage.

Does your home 
check all the boxes? 1711 E Clifton Road, Druid Hills

Active | $950,000 l 4 BD | 3 BA

910 Barton Woods Road, Druid Hills
Coming Soon | 6 BD | 3 BA

209 Wilton Drive, City of Decatur
Active | $599,000 | 2 BD | 1 BA

mailto:natalie.gregory%40compass.com?subject=
http://www.nataliegregory.com


RECLAIMED RESTORATION

Covered, outdoor space is among some of the must-haves in a 
post-covid world. A space that provides warmth during colder 
seasons is another plus, like this outdoor space in Decatur that 
sold for $65,000 over asking in less than one day on the market.

Whether it’s a gym to exercise in, or more office 
space for remote work, buyers are searching for 
their perfect home. Now more than ever, sellers 
are finding it easier to hit their home selling 
goals. If you’ve been thinking about selling your 
home, now is a great time. And if you are looking 
to transform your home, here are a few examples 
of our listings that sold swiftly and successfully.

CHEF  INSP IRED K ITCHEN 

Updated appliances attracted buyers to 
this home since cooking at home has grown 
more popular. For buyers looking for some-
thing a bit different than the standard white 
kitchen cabinets, a classic and calm kitchen 
cabinet color helped this home sell quickly 
and for more than the asking price.

Compass is a licensed real estate broker and abides by Equal Housing Opportunity laws. All material presented herein is intended for informational purposes 
only. Information is compiled from sources deemed reliable but is subject to errors, omissions, changes in price, condition, sale, or withdrawal without notice. 
No statement is made as to the accuracy of any description. All measurements and square footages are approximate. This is not intended to solicit property 
already listed. Nothing herein shall be construed as legal, accounting or other professional advice outside the realm of real estate brokerage.

NATALIE GREGORY

404.373.0076 | 404.668.6621 
natalie.gregory@compass.com 
nataliegregory.com 
  |    nataliegregoryandco
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ROOMS ARE BACK

While open living is still on the want list for many homebuyers, the remote 
world has some looking for more rooms to close the door for private spaces. 
Alternatively, flex spaces, such as sunrooms or loft areas, provide the most 
options for those wanting an office or home school hub. The sunroom on 
this swift sale would have been a great flexible space for a home office or 
homeschool hub. On 5678 Shetland Drive, we received an offer the first day 
it hit the market for $54,000 over list price.

FRESH PAINT ON FERNBANK
An updated Druid Hills home received a 
fresh coat of new paint, which helped it 
receive multiple offers, and sell for $60,000 
over asking price with only three days on 
the market.



TIM MARTIN WEALTH STRATEGIES  

They say life doesn’t give you anything you can’t handle. But that 

doesn’t mean you have to handle it alone. These days, it’s more  

important than ever to make sure you have a financial professional  

by your side; someone who can help evaluate your needs, assess  

the current economic landscape and recommend a plan of action  

that will help protect your family’s wealth, lifestyle and dreams for  

the future. Let’s get started — there’s no better time than now.

Insurance Agency 5909 Peachtree Dunwoody Road, Building D, Suite 1100, Atlanta, GA 30328. Tim Martin is a Financial 
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PLAN. PROTECT. PROVIDE.

TIM MARTIN, LUTCF

1435-B McLendon Drive   |   Decatur, GA 30033
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