
Spring Buzz
It’s time to replenish  
and renew

SERVING ATLANTA INTOWN NEIGHBORHOODS

Spring 2021

Power to the 
Pollinators 
How to bee  
a good neighbor

Get Out!  
Loving Legacy Park  
and other green spots

Glow of Amber  
Bring outside in  
with this color trend

Inside:



Design • Installation • Maintenance
Classic landscapes for intown living

404.373.0023  •  inbloomlandscaping.com

Fonts -  Bell Gothic
             Dalliance

http://www.inbloomlandscaping.com


Spring 2021
CONTENTS

 2  Publisher’s Letter
Springing forward together 

Renew
 4  Contributors Page

Favorite ways to reconnect  
with Mother Nature.

 6  Minding Our Bees’ Wax
Whether you like honey or not, how the 
life and work of the bee makes its way to 
your table and what you can do to help.

 12  Fresh From the Farmer’s Market
A renewed interest in buying direct is 
saving some local businesses.

16  Recharge with Amber
Inspire your interior with this gem  
of a color.

Replenish
18  Parks & Rec

Now is the best time to start your love of 
Legacy Park. Ways to serve and play at 
this city-changing greenspace.

20  Sustainable Business Spotlight
Pro-tips for buying and selling resale. 

26  It’s Tax Time
Choosing the right approach to paying 
for college. 20

6

Design • Installation • Maintenance
Classic landscapes for intown living

404.373.0023  •  inbloomlandscaping.com

Fonts -  Bell Gothic
             Dalliance

18
S p r i n g  2 0 21    DECATUR LIVING    1



PUBLISHER’S LETTER

Springing 
Forward

Please won’t you be my neighbor?  – Mister Rogers

THAT FAMILIAR QUESTION 
from my childhood has never been so 
timely. It’s fascinating to see restaurants, 
schools and commerce renew and replen-
ish from the pandemic at the same time 
spring is physically opening buds around 
us. There’s talk about “take-aways” from 
the past year and what we want our new 
normals to be. What an exciting time to 
be alive.

One of the big lessons is how much 
we need our neighbors. I feel so lucky to 
be surrounded by small businesses who 
found ways to stay open and safely take 
care of us. And I better understand how 
important my support is for them. One 
of the biggest examples of that is our local 
farmers markets, check out how they are 
contributing to a sustainable community 
(page 12).

That concept goes even further with 
our cover story (page 6), where we share 
the life and connection between some-
thing so small as a bee and something so 
important as our food source. It’s encour-
aging to see businesses help us do better 

by our pollinators. I also learned native 
plant gardens are in the works for Legacy 
Park, we have an update on the progress 
(page 18).

Quarantine also showed how impor-
tant our homes are. What once was just 
base camp for busyness is now a true nest. 
I’m seeing shades of amber everywhere, 
get inspired by the gorgeous ideas from 
Trinity Design (page 16).

It seems we’ve all been reorganizing 
and revamping a little. It’s a treat we get 
to do that in a budget and earth friendly 
way thanks to our local resalers. Check 
out their tips for making the most of your 
buying and selling (page 20).

Whatever your new normal becomes, 
Decatur Living is happy to have you as  
a neighbor.
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Mother Nature’s Our Favorite
Here’s how we connect

My friends call me a lizard because of my love for the sun. The 

sensation of basking in it, whether I’m sitting inside by a big sun-lit 

window or bathing by the beach, instantly has me believe all is right 

with the world. And in that little moment, it is.

Mel Selcho  
Editor

I feel most connected with nature when I can get outside, get my 

heart rate up, sweat a little and then ideally cool down by jumping 

into a lake or waterfall pool. As a full-time college student in my 

senior year during a pandemic, it can get a little stressful. Being 

outside and receiving all the benefits of green spaces and the sunshine 

is so important to me and my mental health. I am passionate about 

improving the access to the benefits of green spaces for everyone, 

especially in urban areas.

Juliet Eden  
Writer
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Ellie Butterfield
Writer

Brent Cashman  
Creative Director

Vanessa Rust
Writer

My favorite way to connect with nature is by going on a hike and 

visiting waterfalls. I love exploring Georgia’s beautiful nature trails. It 

brings me such peace hearing the birds, taking in the lush greenery 

and flora. and getting in a great workout in the fresh air. And I am 

always down for an impromptu waterfall trip. 

Nothing connects me more than finding a nearby swimming hole on 

a warm day and posting up with fresh fruit, cold water and a free day 

to ruminate with the sun, water and plants. When I get to do this, I 

really feel like part of the ecosystem, and I’m reminded that all aspects 

of nature have a life of their own, even when I’m not lucky enough to 

be around to see it. 

My family takes our dogs on hikes, and we go camping often.  

Through these outdoor adventures you really get to take in how 

beautiful and wonderful nature is. Plus its a good way to show our son 

how to appreciate and respect nature and all it does for us. I aspire to 

one day have my own garden to grow vegetables. 
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by Ellie Butterfield

Minding  
Our Bees’ Wax

How well do you know your  
pollinating neighbors? 

GEORGIA IS SAID to be home to 500 varieties of bees, many of 
which reside in Decatur. These flying foragers play a critical role in the 
ecosystem and rely in part on the support of their human neighbors 
to protect them. Several intown businesses are making it easier to join 
the effort.

“I never knew what honey really tasted like.”
The most recognizable by-product of bees comes from the honey bee 
(Apis mellifera). The honey harvested can come in as many flavors and 
colors as there are seasons and colonies. Atlanta’s Little Bee Project shares 
distinct local tastes in its bottled, raw honey. The company is unique in 
that it takes a micro-local approach to honey production by keeping the 
harvest from each apiary (collection of beehives) separate from the other.

Master Beekeeper and founder Steve Esau explained that honey can 
be affected by environmental conditions such as weather and soil along 
with the availability of surrounding crops and nectar sources for the 
honey bee to work. These variables will affect the color, undertones 
and taste. “That final product, the honey that comes off the hives, is a 
little different every year,” he said, even though the hives didn’t move.

Renew / LIFE AND WORK OF BEES
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LOCAL HIGHLIGHTS
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Not only is the honey local, Little Bee Proj-
ect’s method of processing retains the raw state 
and natural elements, such as pollen. As such, 
it’s considered a live ingredient. It differs from 
the honey available on grocery store shelves, 
which has been processed to maintain a long 
shelf life in the liquid form. Co-owner Michael 
Ferguson said after tasting raw, local honey, 
“Folks almost always come back and say, ‘I 
never knew what honey really tasted like.’”

Inspired by the bins used to sort wine, Lit-
tle Bee Project assigns a number to its honey 
that refers to the street address of its apiary. 
Ferguson explained that Number 7455 had a 
crop of buckwheat nearby, resulting in a dark, 
almost bitter-sweet taste that goes great in cof-
fee. Number 1025 from East Atlanta Village 
“tastes like the air smells in my neighborhood 
after a spring rainstorm,” he explained, refer-
ring to the fragile blossom of the tulip poplar 
trees the bees source as nectar.

Esau began Little Bee Project as a hobby 
in 2011, crediting his rural Kansas roots and 
an interest in the small, diversified farming 
approach that “takes care of the land.” He’s one 
of only 46 to earn the Master Beekeeper accredi-
tation from The University of Georgia. Esau says 
that there is both a physical and a knowledge ele-
ment to his work. It is part art and science.

“This time of year when the bees are 
happy and flying, the sights, senses, sounds 
and connection to nature” are the driving 
forces behind Esau’s work. He described the 
pride in connecting with others and shar-
ing something he produced, almost like 
planting a seed. Esau said he enjoys honey 
tastings and “seeing the way people react 
when they taste something so pure and so 
true from the backyard.”

The story behind the liquid gold
Honey bees live in colonies that “act as a super 
organism,” according to Esau. The wax acts as 
the liver and filters toxins. The queen serves 
as the reproductive system. As bees emerge 
from their cells, they transition through a 
division of labor performing different tasks 
as they finally develop their flight muscles 
enabling them to venture out of the hive as 
foragers, bringing back what the hive needs 
for resources to survive.

Humans are not the only threat to the 
honey bee. Other insects like Varroa mites 
and small hive beetles can impact the colony. 
Esau acts as a steward, opening the hive regu-
larly to evaluate what human intervention 
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might be helpful to the colony. In Atlanta, 
the surplus nectar flow begins in early April, 
and typically extends for six to eight weeks. 

The western honey bee is not native to 
the United States. Esau explains that it was 
brought by Western European settlers who 
also brought their European fruit and veg-
etable plants, which the honey bees evolved 
over the years to pollinate effectively. 

While native bees are best at pollinat-
ing native plants such as blueberries and 
squash, honey bees are sometimes brought 
in as additional pollinators because they can 
be moved and managed as an agricultural 
resource. Honey bees account for pollinat-
ing about 25% of the food on our plates.

The power of the pollinator
While honey gets much of the human-bee 
love, most native bee populations in the 
United States don’t actually produce it. The 
work of bees in pollination is a superpower 
that can go underrecognized.
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“We’ve got all this narrative about honey 
bees, but Western culture hasn’t been on this 
continent but a couple hundred years.” Pandra 
Williams, co-owner of Beech Hollow Farms, 
explained. “So we don’t have the same kind of 
connection with the pollinators here.”

Despite the cultural connection to honey, 
other bees and pollinators are integral to our 
food source. Williams said, “We like straw-
berries, we like chocolate, we like coffee. All 
of that is the result of pollination.”

Beech Hollow is one effort that benefits 
these and other pollinators. Among its 120 
acres of native plants, local bees are sure to find 
more than one sweet spot to exchange some 
pollen. The farm is a haven of 235 different 
species of Georgia’s own, all in beautifully 
layered landscapes that have evolved perfectly 
over centuries to match our native pollinators.

Owned and operated by Pandra and Mike 
Williams for the past 20 years, the farm offers 
native plants and green space consultation. In 
addition to the Lexington farm, Beech Hol-
low stocks a nursery in Scottdale where its 
vast inventory of native trees, shrubs, peren-
nials, grasses, etc. are accessible to intown 
Decatur area and metro Atlanta residents. 

Creating sustainable habitats isn’t just for 
public green spaces and farms, your yard 
serves as an important opportunity to sup-
port migratory birds and pollinators. Beech 
Hollow helps its customers, from beginners 
to avid gardeners, incorporate native plants. 
Their expertise can guide customers to select 
the right plant for the right conditions.

The concept for this unique plant nurs-
ery sprung out of one of Atlanta’s popular 
climbing spots, Boat Rock. Involved in the 
climbing scene in the early 2000s, Mike and 
Pandra noticed that land hosting native plants 
was being handed over for development, tak-
ing the plants down with it. The two worked 
to save plants from development sites, but the 
process begged a larger question: “Why aren’t 
these plants growing everywhere?”

A few decades and more than 100 acres 
later, Beech Hollow not only hosts native spe-
cies and their pollinators but is working to 
help restore ecosystems in the Piedmont area 
as a whole. For Georgia bees, this makes our 
southern scapes into prime real estate. 

Find more info about native plants at  
beechhollowfarms.com.

Find more info about local honey bees at 
littlebeeproject.com.
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FUN FACTS ABOUT BEES
 ` A single honey bee 
cannot survive on 
its own, it needs the 
support of the colony.

 ` The sting of most 
native bees can’t 
break your skin.

 ` Each honey bee 
colony is made of 
60,000 bees  
on average, with 
usually one queen.

 ` Each honey bee 
produces, on its 
own, about 1/12 a 
teaspoon of honey, 
which an average 

Atlanta harvest is 60-
100 pounds per hive.

 ̀ Many different 
species are 
“specialists” and 
work especially well 
for very specific 
plants. This is one 
reason why native 
plants are so crucial 
for keeping around 
native bees.

 ` During warmer 
months, honey bees 
live around 40 days, 
but using the heat 
from muscles in 
their wings, they can 

survive for up to five 
months in the winter.

 ` Honey bees typically 
die when they sting 
thick skin animals 
(like on humans), 
and use stinging 
as a last resort 
defense mechanism 
of the colony. 

 ̀ Less than 5% of all 
bees are responsible 
for making any honey. 
Only one native US 
species produces a 
very small amount 
of honey – the 
bumblebee.
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by Juliet Eden

IN AN ERA of traditional businesses making pivots to serve their customers more directly, 
farmers markets are rising to the unique challenges too. This spring marks the first anniversary 
of the Oakhurst Farmers Market and season opening of the Decatur Farmers Market with both 
showing strong signs of consumer support.

“Decatur wants to invest in its local grow-
ers and local agriculture,” said Casey Hood, 
manager of the Oakhurst and Decatur mar-
kets for Community Farmers Markets (CFM). 
CFM was founded in 2011 by leaders in the 
local food movement to meet demand for 
community-based, sustainable food options. 
CFM currently manages both the Oakhurst 
and Decatur markets and “envisions a future 
in which Atlanta will be home to a diverse, 
interconnected food system that promotes 
healthy food, sustainable ecosystems and 
living-wage working conditions.” 

While shopping the farmers market might 
result in a delicious snack or interesting conversa-
tion, these markets are important in developing 
a web of food security, promoting social capital 
and building community roots. They also have 
boosted the revenue of businesses that have 
been financially hit hard by the pandemic.

Oakhurst Market vendor Tammie Brooks 
owns and runs the locally sourced clean 
skincare brand 68th & Monroe. Brooks esti-
mates that between 80 and 90 percent of her 
business’s revenue comes from her presence 
at the market. “Farmers markets right now 

are the lifeline for our business,” she said. 
“Our customers are very loyal, and we don’t 
pass up an opportunity to introduce our-
selves and educate folks on our intentional 
ingredients that provide a holistic approach 
to skin’s well-being.”

Besides traditional farm products such as pro-
duce, meat and dairy, market vendors provide 
locally-sourced creations to explore tastes glob-
ally, such as handcrafted Cajun sausages from 
Real Cajun Market, local produce and baked 
goods by Snapfinger Farms, and pre-packaged 
Indian bites from Nisha’s Flavors of India. 
There’s even an option for eco-friendly cleaning 
products from Squeaky Green Cleaning.

While the pandemic has changed some of the 
safety protocol for shopping, it has also inspired 
more local support. “People value connecting 

Farm to 
Neighborhood
How shopping farmers markets  

can feel as good as it tastes

Renew / EVERYDAY SUSTAINABILITY
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with local businesses and local farmers even 
more, and there's just this great appreciation 
being shared,” says Hood about the relation-
ships between vendors and market goers. 

Safety is important, and both markets 
are taking precautions including requir-
ing masks, providing ample hand sanitizing 
stations, distancing vendor tents, keeping 
capacity limits low and incentivizing vendors 
to provide touchless checkout. And while 
once dog-friendly, fur babies are not currently 
permitted out of an abundance of caution.

These markets are also important layers of 
the web of food security by bringing together 
an array of vendors to provide a diverse pal-
let of nutritious foods and ingredients with 
mutual respect between consumers and pro-
ducers shown through fair pricing.

Kirsten Simmons, farmer at Ecosystem 
Farms said “the ability for the market to match 
SNAP/EBT dollars with an equal amount 
of tokens for fruits and veggies so that when 
a customer spends $10 of EBT, they can get 
$20 worth of fresh farmers market produce 
is incredible. For the market to provide a 
space for local farmers to participate and help 
expand accessibility to fresh food is something 
I am really proud of.”

Organizations like CFM maintain strong 
standards for their vendors to enable these 
results. For instance, in order to achieve CFM’s 
dedication to providing the best quality and 

hyper local products, vendors are assessed on 
a criteria. Vendors must be within a 200 mile 
radius from the market space. Farm sites are 
inspected by CFM, and any vendor preparing 
foods must first source additional ingredients 
from other vendors at the market, creating a 
micro-economy within markets. 

Oakhurst Farmers Market is open every 
Saturday from 9 a.m. to 1 p.m. in the front 
lot of Sceptre Brewing Arts in Harmony 
Park (located at 630 East Lake Drive.) Deca-
tur Farmers Market will be open beginning 
March 31st every Wednesday evening from 
4 to 7 p.m. at First Baptist Church Decatur, 
308 Clairemont Avenue. 

Keep updated with many of the businesses 
mentioned in this article by following them 
on Instagram at the handles below:
@communityfarmersmarkets
@ecosystemfarm
@68thandmonroe
@snapfingerfarm
@squeakygreencleaningco
@realcajunmarket
@atlanta_nishasflavorsofindia
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Choose a better
way to water.
Keep your yard beautiful without ever worrying about watering or 
tinkering with your irrigation system. Hydrate’s service plans cover 
everything: water optimization, system maintenance and even the 
cost of repairs. Plus, our Genius plan includes a Weathermatic 
SmartLink controller to help you use up to 38% less water!

Ready to make the switch? Visit hydrateirrigation.com
or call 404.309.7175

http://www.hammertimeatlanta.com
http://www.hydrateirrigation.com


Visit us in Downtown Decatur
www.trinity-decatur.com | 404.378.0197

Estate Planning 
Wills & Trusts • Probate

As your family 
grows, or you 
prepare for 
retirement,  
it’s important  
to have  
a plan.

246 Sycamore Street, Suite 150, Decatur, GA 30030
(404) 793-2510  •  Brooks@Mackintosh.law

www.mackintosh.law

http://www.sharian.com
http://www.trinity-decatur.com
http://www.mackintosh.com
mailto:brooks%40mackintosh.law?subject=


Amber Eye Candy
Give your home a taste of this on-trend color 

WHILE THE SEMI-PRECIOUS gemstone amber is actually a fossilized resin from trees, 
the color amber is fresh and alive in home design. The love of amber has a rich history dating all 
the way back to Greeks and Romans. Amber became a hot commodity in trade routes during the 
Age of Exploration, at one point even being called the “gold of the North.” The stunning hue 
naturally made its way to home interiors, most notably in Russia’s Catharina Palace where even 
the panels of the wall were made of real amber.

by Mel Selcho

Renew / YOUR HOME
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We caught up with interior design experts 
Lisa Turner and Wallace Bryan, owners  
of Trinity Mercantile & Design for some 
modern inspiration.

“Adding amber into your home doesn’t 
necessarily mean a new sofa or rug, but that 
works,” advised Lisa. “You can also use pil-
lows that have the color in a print or solid; 
lamps, artwork, objects on a mantle or book-
case or a throw for the sofa. But with smaller 
items try adding in more than one place to 
get the impact of this warm cozy color.”

Other suggestions for committing to 
amber from the design duo: You may have 
more golden tones in your home than you 
realize, and by bringing them into a room 
together you can enjoy the impact. 

Even if you do not have golden tones in 
your current space, choosing to paint a wall 
or the whole room works. Amber tones pair 
well with many other colors.

For more information 
visit Trinity Mercantile 
& Design Co. at  
116 E. Trinity Place,  
Decatur, GA. They  
can also be reached at  
trinity-decatur.com  
or 404 378 0197.
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by Vanessa Pascale Rust

LOCAL HIGHLIGHTS

THESE DAYS, EXERCISE and fresh air are needed more than ever for our health and well-
ness. Decatur has many greenspaces to explore while getting in a good workout, from public 
parks to beautiful hiking and nature trails. Here are a few future and current favorites:

Legacy Park
500 S Columbia Drive
Spring is a time for renewal, growth and expansion, which is what Legacy Park is experiencing. For-
merly the United Methodist Children’s Home, the new park is expected to offer affordable housing, 
community gathering spaces, recreation, natural conservation, the arts and more. Decatur’s City 
Commission unanimously approved an agreement with Legacy Decatur to manage ongoing opera-
tions at the park; this includes implementation of the property’s long-term master plan. 

Within the next three years, the park’s creators intend to bring to life a plan that connects 
the property’s past with the future. Lyn Menne was appointed Executive Director to helm the 
project. The process includes four phases: Investigate, Illuminate, Ideate and Innovate. The pre-
ferred concept includes green space, an updated pool, cross country running and nature trails, 
two inclusive playgrounds, 28 housing units and refurbished existing fields. 

“The Legacy Decatur organization was honored to be chosen as the non-profit partner to 
manage operations at Decatur’s Legacy Park,” said Menne. “Our board is working on short-
term and long-term projects to implement the community's vision for the beautiful 77 acre site. 
In addition to identifying non-profit tenants for the existing buildings, we are working on the 
installation of a wayfinding sign system, adding picnic tables and waste receptacles and working 
on a stabilization plan for the old barn.”

Hello 
Spring!
A look ahead at  

Decatur Legacy Park  
and other local green space 

Replenish / PARKS & RECREATION

by Vanessa Rust
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Menne shared ways to get involved now 
with the project. “We have several volun-
teer opportunities for anyone looking to 
get outside and help with some landscaping 
improvements,” she said. In addition to vol-
unteering, Menne suggested dropping by the 
park to enjoy the trails and warmer weather.

Presently, the 77-acre property has one of 
the best cross country running and nature 
trails in the area. Open to the public, these 
defined routes wind through Legacy Park and 
offer excellent bird-watching. You’re likely to 
spot an owl or hawk while on a walk or run. 

Jack Amick, Decatur resident and par-
ent, helped develop the cross country trails 
of Legacy Park. “As a child, I felt that it was 
important to be able to run through the 
woods, I always enjoyed that. And one of 
the things I loved about cross country is run-
ning on trails where you have to think and 
you have to make decisions about when you 
have to pass, when you’re not going to pass, 
when you need to accelerate...” says Amick in 
a video posted on Legacy Decatur’s Facebook 
page in November 2020. 

Amick consulted with the city about the 
best routes for various parts of this course and 
received help from a number of cross country 
athletes and their parents. “We expanded the 
width of the trails so they were safe to be run. 
And then more recently, the city brought in 
folks to do some maintenance and do some 
grading in a few places that were just too big 
for me to handle.” 

Adair Park
Adair Street
This four-acre park neighbors the historic 
Mary Gay House, Swanton House and log 
cabin where Decatur’s Annual Heritage Fes-
tival takes place. Adair Park boasts picnic 
tables, a playground and a fenced dog park. 

Glenn Creek Nature Preserve 
104 Fairview Street
Minutes from downtown Decatur is the 
two-acre bio reserve of native Piedmont Hab-
itat, Glenn Creek Nature Preserve. Formerly 
Hunter's Branch, the Glenn Creek runs 
through the property and is part of the South 
Fork Peachtree sub-watershed. Full of tower-
ing trees and well-marked paths, this nature 
preserve allows for peaceful walks and pro-
vides visitors a much-needed dose of Mother 
Nature’s beauty. 

McKoy Park 
534 McKoy Street
Visit McKoy Park for some family-friendly 
fun. Home of Decatur High School’s varsity 
baseball team and Decatur Active Living's 
adult softball programs, this nine-acre rec-
reational facility is appointed with a fenced 
330-foot baseball field, a picnic pavilion 
with restrooms, a grilling area, a conces-
sion/scoring building, a playground, exercise 
equipment, a skate park and a green space 
for games. 

Gladys Morgan Waddell Park
250-122 Champlain Street
This park has a lovely, quiet nature trail. Ideal 
for birds-watchers and nature enthusiasts, 
this scenic green trail is perfect for leisurely 
walks with the family. 

Oakhurst Dog Park 
414 East Lake Drive
Revered as the nicest dog park in town. You’ll 
find a large, fenced, off-leash dog park that 
is clean and provides a range of terrain for 
dogs to run around on. They also have water 
fountains and dog bowls as well as plenty of 
seating for visitors.

Find more information about Legacy Park at 
legacydecatur.com.
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Finders Really  
Are Keepers

How to buy and sell resale like a pro

WHAT WAS ONCE a market geared 
only for the cost-conscious, resale has become 
a shopping staple for a broader audience. In 
addition to spending less, second-hand shop-
ping offers vintage finds, hyper originality and 
a more sustainable alternative to fast fashion.

“It’s really a win-win,” said Lee Ann Wil-
lis who owns Finders Keepers, a series of 
shops that offer slightly used furnishings and 
fashion and boutique apparel for men and 
women. “You get an original look that’s sus-
tainable. And it’s good for your wallet.”

Willis credits more people getting into the 
stores and being surprised at the quality and 
price points. She said Generation Z’s efforts 
to be part of the climate solution are also cre-
ating a broader market for resale.

The pandemic has financially affected 
these stores depending on their products. 
Willis reports that being home more for work 
and school has brought customers getting 
desks for their kids or rethinking their living 
and working spaces. Outdoor spaces are also 
becoming more important. 

At the same time, canceled social gath-
erings and reduced shopping has affected 
apparel shops negatively. Willis expressed 
hope that with the vaccine and the world 
slowly opening up, people will have more 
occasions to shop for. 

A few things to consider before you shop:

Buyer Tip #1:  
Treat it like a treasure hunt
Think about the shop as 100% one-of-
a-kind. While it means you can’t try on 
a different size of the same item, it also 
means you are guaranteed an original look. 
Having a strategy will keep you focused on 
a find. 

You’re also buying a story and memory. 
Willis explains that she once found a green 
coat by Anthropologie. “People ask about it 
all the time, and I love telling them how I 
got it,” she said. “These are the kinds of pur-
chases people remember and feel good about 
for years.”

Replenish / BUSINESS SPOTLIGHT
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Buyer Tip #2: Know the trends
You’re more likely to find a larger variety of 
the things that are on-trend, according to 
Willis. Because the store is sourced locally, 
it’s a reflection of the community and what’s 
going on. For Finders Keepers, the sourced 
demographic keeps the inventory very eclectic.

She reports that for home furnishings the 
top sellers are desks, dining sets, and sofas 
and chairs. Trending right now in apparel is 
athleisure, flats and sneakers.

When turnover is high, don’t expect addi-
tional discounts and plan on being decisive.

Buyer Tip #4:  
Get to know the staff
No one knows the store better than those 
who spend hours with the inventory. And 
they want to move that inventory. 

“The staff love helping people pull 
together a look,” Willis said, adding that “one 
of our managers used to be a personal stylist. 
They know what we have and what would go 
well together.”

In a time where social interactions are 
sparse, Willis added that her customers call 
her shops their “happy place” because “they 
know us, they can relax and have fun.”

Buyer Tip #3:  
Avoid buyer’s remorse
The first step of making sure you’re sure to 
love your find later is to ask good questions, 
just like you would if you were paying full 
price. Then ask whether it’s the item you love 
or the bargain. 

Once you believe the item is meant to be 
yours, do a thorough inspection to make sure 
it’s in the condition you’re expecting. 

Seller Tip #1: Don’t take the price  
or acceptance personally
According to Willis, stores have to be very 
selective about what they take in, which helps 
both the store and the seller. “If it won’t sell, it’s 
a lot of work for us in stocking and housing the 
item,” she said. “No one makes anything from it.” 

Trends and seasonality affect the selection 
process. It can be the right item at the wrong 
time, or a factor of changing times. For instance, 
Willis commented on entertainment centers 
and curio cabinets. “It’s rare for us to carry one. 
People get their TVs mounted now, and they 
don’t collect as much,” she said.

Seller Tip #2: Ask good questions  
before you go
Sometimes sellers hold onto how much they paid 
for something rather than its current market value. 
Willis suggests asking, “Would I spend money on 
this again?” before considering consigning it.

Willis said that clothing needs to be seasonal 
and on-trend. Manufacturers change their labels 
over time and the store managers follow these 
updates to ensure their inventory stays fresh 
with the times. Willis suggests that items be in 
“awesome shape with no stains or tears.” 

On-trend typically means sold in the past two 
years, she said, adding that there are always 
exceptions for high-demand designers or items 
considered vintage.

She suggests for furniture that a picture be 
sent ahead of time.

For more information and store locations, visit fkconsign.com.
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Camp
  Cupcake

Make it a sweet summerat

The art of cupcakes & sweets 
decorating, and theme-related art 

during each theme-based week-
long summer camp!

presented by:

AT LANTA

5 weeks of full-day 
camp include:
• Traditional Camp Cupcake
• “Afternoon Tea” Camp
• Junior Counselor Program

Register at 
artonthegoatlanta.com/camp 

2021

Objet d’Art Gallery & Studios LLC
678-429-2550

for her • for him • for home
for 37 years!fkconsign.com • AVONDALE ESTATES & DECATUR

Finders Keepers
Consignments
Four stores with on-trend  
and in-demand fashions  
and accessories for you  
and your home.

 going
green

mailto:sales%40decaturliving.com?subject=
http://www.artonthegoatlanta.com/camp
http://www.fkconsign.com


by Tim Martin

Tax Time 
and  

College 
Savings

It’s never too late  
to start now

SAVING FOR A COLLEGE education 
can be an intimidating undertaking for many 
parents who may be inexperienced with tax 
laws and unsure how to balance their own 
financial goals, such as saving for retirement 
and the financial needs of their children. 
Some get overwhelmed by the options and 
procrastinate starting. 

Here are some factors to consider when 
selecting a plan:

 › Do you want your child to pay for 
any portion of their own education, 
such as by working during college or 
obtaining student loans? 

 › Doing so would allow a child to become 
a stakeholder in their education.  

 › What expenses are eligible  
with respect to each option? 

Replenish / FINANCE
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Some education savings vehicles can be 
used only for college tuition, while others 
can be used for books, fees, room and board, 
equipment and other education-related 
expenses. Still other plans allow funds to be 
used for primary or secondary education in 
addition to college and university education. 

What are the tax implications of saving 
and paying for the education? 

This consideration includes review of 
applicable federal and state income, gift, 
estate and generation-skipping taxes. Also 
worthy of consideration, especially for par-
ents with only one child, is what happens to 
the funds allocated to an education plan if 
that child does not attend college. 

Timing can be the most substantial con-
sideration of all. If the child is very young 
and college is far away, then the parents have 
time to systematically accumulate and invest 
money, which allows for growth of the 
assets. If college is right around the corner, 

Tim Martin, a Registered Representative, offering securities through 
NYLIFE Securities LLC (member FINRA/SIPC) A Licensed Insur-
ance Agency 5909 Peachtree Dunwoody Road, Building D, Suite 1100, 
Atlanta, GA 30328. Tim Martin Wealth Strategies is not owned or  
operated by NYLIFE Securities LLC or its affiliates. 

*Loans against your policy accrue interest and decrease the death benefit 
and available cash surrender value by the amount of the outstanding 
loan and interest.

Neither NYLIFE Securities LLC nor any of its registered representatives are in the business of 
offering tax, legal or accounting advice. You should consult with your professional advisors for 
tax, legal, or accounting advice.

then other options should be considered, 
such as borrowing against existing assets.

Potential Education Savings Strategies include:
 › Section 529 Plan
 › Coverdell Education Savings Account
 › Qualified Transfers to the College  

or Institution
 › Uniform Transfers to Minors Act 

(UTMA)/Uniform Gift to Minors  
Act (UGMA)

 › Parent’s Roth IRA
 › Cash value of a permanent life  

insurance policy via a policy loan*

While strategies vary in popularity, the 
best way to know which option is best for 
your family’s needs, circumstances and goals 
is to ask a financial professional. You can 
expect guidance that is free from conflict 
and can be adapted to changes in your life 
and family.
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LOCAL EVENT
by Mel Selcho

THE LOCKDOWNS and quarantines 
of 2020 meant more time spent at home. 
Because home is not safe for some, local 
communities saw an escalation in domes-
tic violence. Organizations like Women’s 
Resource Center to End Domestic Violence, 
a Decatur-based non-profit that supports 
women and families in these conditions, have 
been increasing their response accordingly. 
And those efforts depend on the financial 
support from the community.

“We rely on donations to keep our program-
ming free of charge for the women and other 

survivors who need us,” said Jean Douglas, 
WRC’s Executive Director. “Our services are in 
higher demand now than ever. Without tradi-
tional face-to-face fundraisers, we are looking 
for new friends to help us reach our goals.”

One local business stepping up to help is 
Squash Blossom Boutique. Owner Lisa Bobb 
will be chairing the upcoming auction event 
and fundraiser, Cheers to Champions on 
April 17. The event will honor April Ross and 
Kevin A. Ross for their work.

Bobb learned about WRC in 2019 when 
she was a contestant in Dekalb County’s 

Dancing with the Stars, an event benefitting 
local charities. Bobb was inspired by WRC’s 
mission and “surprised they were just down 
the street off the square.” She rallied her own 
customers for contributions, which resulted 
in 350 people participating. When the show 
ended, Bobb approached Douglas to collabo-
rate on ways to continue her support.

“I’m looking for creative ways to serve 
and use my connections and community for 
good,” said Bobb. “Now it’s more important 
than ever to keep an eye out for those who 
are staying home. It’s not always a safe place.”

Cheers for the Champions
How you can join local businesses to help make home safe for everyone

Lisa Bobb, Squash Blossom Boutique.
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The WRC team is researching other virtual 
events and brainstorming ways to make this 
year’s auction engaging and bring the experience 
directly into the homes of participants. There 
will be VIP swag boxes with cookies and cocktail 

kits. Bobb said, “Who knows? I might even do a 
reprisal of my Dancing with the Stars moves.”

Getting businesses involved expands the 
network and audience reach in addition to 
showing domestic violence survivors that 

their communities have their backs. Bobb is 
excited about the auction items, especially the 
Backyard Oasis Package “so your backyard 
feels like a destination you want to spend 
time in, and you can enjoy every day.”

AUCTION DETAILS
Date: April 17
Time: 7 p.m.

Tickets: www.bidpal.net/wrcdv
General Admission: Free
VIP Package: $500

Live Auction includes:
Backyard Oasis Package:  
Firepit, Adirondack chairs, 
Landscaping and more

Grill Master Package:  
Big Green Egg, Steaks,  
Artisan Sausages,  
Lawn Service and more

Lake Oconee Getaway  
Recently renovated from top to 
bottom, this 3,100 square foot 
lakefront home sits on an acre 
of land along a quiet cove. There 
is a dock available if you would 
like to bring your own boat or 
rent one nearby. Home includes 
4 bedrooms and 2.5 bathrooms. 
Amenities include Ritz Carlton Spa, 
just a short distance from  
the home.

Highlands, NC Retreat  
This mountain retreat offers privacy 
and serenity. Whether it be relaxing 
with a great book by the fireplace 
or hiking along the best trails, find 
breathtaking mountain views and 
wonderful accommodations in this 
3 bedroom, 3 bath retreat. It’s only 
18 minutes down the mountain to 
shops and restaurants of downtown 
Highlands. Home includes a gift 
certificate for Old Edwards Inn Spa.

TABLE HOSTS

Keith Barnett
Black Leadership AIDS Crisis Coalition 

powered by AHF
Claire Bowen

Cahaba Wealth Management
Marian and James Camp

Imara Canady
Debbie and Matt Cline

Jean Douglas
DoverSolutions
Alice Gamble

Judge Bedilia Hargrove

Cathy and Pete Hasbrouck
Ashley and James Heintz

Representative Scott Holcomb
Congressman Hank Johnson

Kilpatrick Townsend
Natalie Gregory & Co.

The ORLANDO Firm, PC
Tameka Phillips and Roger Mitchell

Suzy Quenzer
Seyfarth Shaw LLP

Southwest Atlanta Nephrology, PC
Linda Spencer

SPONSORS 

ADVOCATES
Georgia-Pacific

Southwire
UPS

ALLIES
The Home Depot

PwC
Southern Company 

SUPPORTERS
Anonymous

Enid and Jerry Draluck
Encouragement Unlimited

Patricia Robinson
Troutman Pepper

BELIEVERS
A-National Limousine Service

Briley Brisendine and Elena Parent
HMSHost

Elizabeth and Stuart Johnson
Eric Koontz

Jennifer Manning
Mega International & Associates

Nelson Mullins Riley & Scarborough LLP
Oglethorpe Power 

Virginia and Will Rece
Julie Reeves

Todd and Alissa Warren
Williams-Russell and Johnson, Inc.

Woolpert
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Replenish and Renew your HOME
 With a Home Equity  
  Line of Credit*

NMLS #464317   INSURED BY NCUAP

b Competitive Rates

b Loan amounts up to $250,000

b Access your line of credit any time

*Rates are variable and approval is 
based on creditworthiness. Terms 

and conditions subject to 
change without notice. 

For more information: emoryacu.com
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• New Patient Exams

• Cosmetic and  
Restorative Dentistry

• Digital X-Rays and Photography

• Teeth Whitening

• All Ages Welcome!

Serving Decatur since 1973

404.373.7818   WWW.OSHEADENTISTRY.COM

755 Commerce Drive Suite 520 | Decatur, Georgia 30030

http://www.emoryacu.com
http://www.osheadentistry.com


Spring Market Trends

Average Sales 
to List Price

Current 
Inventory

↓ 26% 

103%

4

Average Days  
on Market

It’s a Seller’s Dream

218 Garland Avenue
Decatur

$895,000 | 5 BD | 3 BA
Coming Soon

1610 Ponce De Leon 
Avenue NE
Druid Hills

$799,000 | 2 BD | 2.5 BA
Active 



Inventory is low! If you’ve been thinking about selling your
home, now is a great time. 

Contact me today to start the conversation. 

471 Emory Circle NE
Druid Hills

$1,049,000 | 4 BD | 3.5 BA
Coming Soon

145 Park Drive 
Decatur

$949,000 | 5 BD | 4 BA
Accepting Backup Offers

227 Woodlawn Avenue
Decatur 

$650,000 | 3 BD | 2 BA
Accepting Backup Offers

205 Westchester Drive
Decatur

$949,000 | 2 BD | 2.5 BA
Accepting Backup Offers

973 Clifton Road
Druid Hills

$749,000 | 3 BD | 2 BA
Accepting Backup Offers

401 Mimosa Drive
Decatur

$1,225,000 | 6 BD | 5 BA 
Accepting Backup Offers



Natalie Gregory
404.373.0076 | 404.668.6621 
natalie.gregory@compass.com 
nataliegregory.com 
  nataliegregoryandco

Compass is a licensed real estate broker and abides by Equal Housing Opportunity laws. All material presented herein 
is intended for informational purposes only. Information is compiled from sources deemed reliable but is subject to 
errors, omissions, changes in price, condition, sale, or withdrawal without notice. No statement is made as to the 
accuracy of any description. All measurements and square footages are approximate. This is not intended to solicit 
property already listed. Nothing herein shall be construed as legal, accounting or other professional advice outside 
the realm of real estate brokerage.

369 Mimosa Drive
Decatur

$1,175,000 | 5 BD | 4 BA
Accepting Backup Offers

330 Ponce De Leon Pl
Decatur

$1,065,000
104% Sale to List | 2 DOM

1779 Ridgewood Drive
Druid Hills

$560,000
114% Sale to List | 8 DOM

311 Hillcrest Avenue
Decatur

$949,000 | 5 BD | 4 BA 
Accepting Backup Offers

192 Lamont Drive
Decatur

$1,425,000
101% Sale to List | 4 DOM

118 Chelsea Drive 
Decatur

$725,000
100% Sale to List | 2 DOM

SOLD

SOLD

SOLD

SOLD
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TIM MARTIN WEALTH STRATEGIES  

They say life doesn’t give you anything you can’t handle. But that 

doesn’t mean you have to handle it alone. These days, it’s more  

important than ever to make sure you have a financial professional  

by your side; someone who can help evaluate your needs, assess  

the current economic landscape and recommend a plan of action  

that will help protect your family’s wealth, lifestyle and dreams for  

the future. Let’s get started — there’s no better time than now.

Insurance Agency 5909 Peachtree Dunwoody Road, Building D, Suite 1100, Atlanta, GA 30328. Tim Martin is a Financial 

1806672

PLAN. PROTECT. PROVIDE.

TIM MARTIN, LUTCF

1435-B McLendon Drive   |   Decatur, GA 30033

770.934.7511   |   thmartin@timmartinwealth.com

      @TMAwealthstrategies               @timmartinwealth
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